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NOBODY TOPS US

FOR SERVICE

NSTAR
GESoFNG

Introducing The New Genstar Roofing Products Company.

Genstar Roofing is a new com-
pany with a proud history. You've
previously known us as Genstar
Building Materials Company,
manufacturers of fine Flintkote®
building materials.

Now we, along with our new
sister company, Genstar Gypsum
Products Company, are operating
separately.

We're putting new commit-
ment into research and into
product innovations. We're intro-
ducing new Flintlastic®, a revolu-

<

AND PRODUCTS.

tionary modified asphalt roofing
system, for the commercial roof-
ing industry. We're putting energy
into improvement of existing
plants and the creation of new
ones, such as our recently opened
glass-mat plant in Ennis, Texas.
And we've rededicated ourselves
to a level of responsiveness that’s
unmatched in the industry.

After all, with products as
fine as Flintkote SIERRA® shin-
gles and with an eighty-three-
year-old reputation for quality, we

Check 797 on Reader Service Card

owe it to ourselves and to our cus-
tomers to do the name justice.

So the next time you're
looking for the best products and
the best service, call Genstar
Roofing Products Company. We'll
show you why nobody tops us.

GENSTAR

Genstar Roofing Products Company
580 Decker Drive, Irving, TX 75062
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WORLD
CLASS

An overview of the limitlessness of a Bond Grey™ roof.

In the realm of single-ply membrane roofing, Bond Cote Systems’ Bond Grey™35
is unique: Unless you've been exposed to its unyielding characteristics you might think
it's simply another rubber rooftop. It's not. Bond Grey™35's strength — and its Fifteen-
Year Watertight Warranty — is derived from our experience and R&D in our U.S.
Government approved laboratories.*

Use Bond Grey™35 here.

Bond Grey™35 is a reinforced Nitrile Thermosetplastic Alloy existent in critical
demand performance applications for nearly a third of a century. The Fiber-Loc™
weave technology employs Celanese Fortrel® polyester yarns to offer excellent resis-
tance to temperature extremes and UV degradation. This combination of highly
engineered components further provides puncture resistance unheard of in other
roofing solutions.

And Bond Grey™35 won't hinder construction schedules on either new projects or
old. You can install this system in a myriad of weather conditions, even on existing
structures.

Make your next roof Bond Grey™35. A real down-to-earth single-ply system.

BONDGHEY

CELANESE
FORTREL POLYESTER

JLIH1A2 AM LU
SINGLE PLY MEMBRANE @

Bond Cote Systems
Approved

PO. Box 71 West Point, Georgia 31833 404-645-4360

CELANESE
FORTREL POLYESTER Fortrel 1s a d trad k of Fiber Ind Inc., a subadary of Celanese Corporation.

R-10197

Check #792 on Reader Service Card



NATIONAL NEWS

Construction contracts
hit all-time high

Construction contracting surged
in May to an all-time high of $21.9
billion, the EW. Dodge Division of
McGraw-Hill Information Systems
Co. announced.

May’s strong advance of newly start-
ed construction projects brought the
seasonally adjusted Dodge Index to a
record 165 (1977 =100), up 14 percent
from the April rate of contracting.

“Rising interest rates are expected
toslow the sizzling pace of the build-
ing industry before much longer, but
it clearly hasn’t happened yet,” said
George A. Christie, vice-president
and chief economist for EW. Dodge.

“Housing, the part of the con-
struction industry most vulnerable
to rising interest rates, is still cling-
ing to the high 1.9 million unit level
startsreached early in the year. But it
was large building and public works
construction gains that made May
a record-breaking month,” Christie
pointed out.

Contracts for non-residential build-
ings (commercial, industrial, and in-
stitutional structures) were valued at
$7.2billion in May, up 23 percent after
seasonal adjustment.

All major categories of commercial
and industrial projects—stores, shop-
ping centers, offices, and factories—
showed solid gains over April s rate of
contracting. However, May’s biggest
improvement was in the previously
weak area of institutional buildings,
where starts of educational and hospi-
tal facilities were up sharply.

“The closely watched office build-
ing market, which is widely viewed
as overextended after a several-year-
long building boom, was very much
alive, if not well, in May. A near-re-
cord volume of new office space was
started during the month,” the Dodge
economist noted. The latest month'’s
crop of new offices included four in
the $50 to $100 million size range.

Non-building construction con-
tracts (for public works and utility
projects) were up a seasonally ad-
justed 29 percentin May when a total
of $3.9 billion of new work was
started.

“Highway and bridge construc-
tion, which represents roughly half
of all non-building value, has been
unusually erratic during the first

May’s 1.9 million housing starts, an
unusually high proportion.
“Single-family units have shown
remarkable stability since the begin-
ning of this year, never straying out of
the narrow 1 million to 1.1 million
range. During January, February and
May, the best housing months of
1984, multi-family starts soared
above 800,000 units,” Christie noted.

MONTHLY SUMMARY OF CONSTRUCTION CONTRACT VALUE
~ Prepared by F. W. Dodge Division
McGraw-Hxll Informatmn Systems Company
‘ May, 1984 Seasonally Adjusted
- Construction Percent Change
Contract Value From
. - (000,000) - Previous Month
fNonremdentla] Bulldlng  § 72118 +23
Residential Building . 10,7992 + 8
- Nonbuilding Construction 13,9374 +29
_ Total Construction $21 948.4 +14
5 Mos. 1984 5 Mos. 1983 Cumulatlve
(000 000) (000,000) Percent
. -  Change
Nonresidential ' .
Building . $28,,f108‘.4 $23,368.9 +20
ReSIdentlal Building 42,644.1 34,434.0 +24
- Nonbuilding . . .
Construction 14,477.6 16,851 3 -13
Total Construction . $85 230.1 $74, 354 2 +15
‘ DODGEINDEX .
. (1977 =100, SEASONALLY ADJUSTED) .
Marehi9ge. . 144
Aprll 952 ; .................... 145
May1984....~.'..:,,..,,.h ......................... 165

half of 1984, owing to interruptions
in the disbursement of federal high-
way funds. May’s highway/bridge
contracts, which were up nearly 50
percent from April’s unusually low
rate, helped to lift 1984’s highway
construction back to the high rate of
contracting that wasreached shortly
after the new five-cent fuel tax went
into effect,” Christie explained.

The value of new residential build-
ing started in May was $10.8 billion,
an increase of 8 percent over April’s
amount after seasonal adjustment.
Multi-family units were 45 percent of

May’s construction gains were
concentrated in the Northeast (up to
28 percent) and the South (up to 19
percent). Both areas showed strong
increases in non-residential build-
ing and public works construction.
The Midwest and the West yielded
below-average gains of 9 percentand
7 percent in the latest month.

Attheend of five months, the value
of all new construction started in
1984 was $85.2 billion, a gain of 15
percent over the same period in 1983.

continued on page 7
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Lightweight Reemay’
goes down easier, at lower cost,
than any cold roofing felt.

REEMAY* spunbonded
polyester by DuPont is less than
10% the weight of impregnated
fiberglass or organic felts. You
install it faster. With fewer seams.
With less labor. And with lower
freight and handling costs, too.
Heavy, conventional reinforcement
felts just can’'t compete with the
advantages of REEMAY.

You get faster and easier
coverage with REEMAY. Check
the weight/coverage facts.

Material 100,000 ft?
REEMAY 2016 900 lbs
REEMAY 2024 1,350 Ibs

No. 15 Fiberglass Felt 12,000 Ibs
No. 15 Organic Felt 15,000 Ibs
No. 30 Organic Felt 30,000 lbs

REEMAY is a superior
reinforcing mat. It stands up to
extreme heat and cold. Elongates
up to 42% to match building
movements. It is highly resistantto
chemicals and solvents found in
asphalt and tar. And is unaffected
by rot, mildew, and moisture.

Contact a distributor from
the list at right for name of a
dealer near you. And for more
information, call (302) 999-5077
or write DuPont Company,
G-39979, Wilmington, DE 19898.

*DuPont registered trademark.

A 9-pound roll of REEMAY
covers as much as
( 150 pounds of felt.

REG US paT & TM OFF




Your Distributor
for DuPont
Roofing Fabric is
a phone call away.

ALUMINUM COATING MANUFACTURERS, INC.

Ohio: 216/341-2000

AMERICAN TAR CO.
Washington: 206/632-0828

KARNAK CHEMICAL
New Jersey: 800/526-4236

KEBCO MANUFACTURERS, INC.
Texas: 214/592-7494

MAC ARTHUR CO.
Minnesota: 612/646-2773
Montana: 406/252-4637
Colorado: 303/371-2000
North Dakota: 701/282-8181
Wisconsin: 608/781-0500
Wisconsin: 414/786-2300
South Dakota: 605/336-9050
Minnesota: 218/728-2111
North Dakota: 701/258-1909

MONSEY PRODUCTS COMPANY
Pennsylvania: 800/523-0268

New Jersey: 201/460-9700

South Carolina: 803/366-8113
Texas: 214/272-5488

Indiana: 317/248-1344

New York: 518/235-7525

REPUBLIC POWDERED METALS
Ohio: 216/255-3192

SPECIFICATION CHEMICALS
Texas: 817/589-7242
lowa: 800/247-3932

TECHNICOTE CORPORATION
Tennessee: 800/238-5348

THERMO MATERIALS
California: 619/272-0061

WORLD ASPHALT CO.
California: 916/685-2000

REG Us pat & TM OFF
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continued from page 5

ASA offers slide program on
direct disbursement

A new slide program explaining
direct disbursement has been intro-
duced by the American Subcontrac-
tors Association (ASA).

ASA Payment Practices Commit-
tee Chairman Allan Burke said, “The
slide show is designed to educate
specific target audiences—owners,
lenders, architects, general contrac-
tors and subcontractors—about the
benefits of direct disbursement.”

When direct disbursement is prac-
ticed, an owner’s agent pays firms
directly from an escrow account for
labor and materials. Both progress
and final payments approved by the
general contractor are made in this
manner.

“Direct disbursement just makes
plain good sense,” explained Burke,
who noted a recent ASA survey that

shows that the payment method was
used in ten states in 1981.

“The requisition and approval
process of the conventional system
is retained to preserve the authority
of the general contractor, but dis-
bursements are made by an owner’s
agent—often the title company—
directly to all primes and first-tier
subs and suppliers. Such disburse-
ment meets the need for prompt pay-
ment, while assuring the owner of a
lien-free building.” said Burke.

The slide show, along with an ASA
manual titled “Direct Disbursement:
Alternative to the Conventional Con-
struction Payment System,” may be
borrowed from ASA, 1004 Duke St.,
Alexandria, Va. 22314-3512. Copies
ofthe manual may be purchased from
the same address.

RIC/TIMA welcomes members

Membership inthe Roof Insulation
Committee of the Thermal Insulation
Manufacturers Association (RIC/
TIMA) has swelled to 13 insulation
manufacturers and five raw material
suppliers.

Five new manufacturers of poly-
urethane and polyisocyanurate roof
insulation and five raw material pro-
ducers joined the Committee
recently.

The Roof Insulation Committee
sponsors research projects, address-
es technical questions and promotes
the effective use of polyurethane and
polyisocyanurate roof insulation. In
the past, the Committee has worked
on polyurethane and polyisocyan-
urate insulation standards, insula-
tion conditioning procedures and
the promotion of the aged R-value
concept.

NLRB rules on worker rights

Unions can no longer prevent their
members from defecting during
strikes, according to a National Labor
Relations Board (NLRB) ruling.

Theruling states that workers have
the right to refrain from any or all
union activities, including the right
to resign from the union at any time.

The current ruling overturns a
1982 NLRB ruling that upheld the
unions’ right to impose a 30-day
waiting period on members wishing

toresign and go back to work during
a strike.

A 1981 case brought the issue be-
fore the Board. In that case, a mem-
berofthe Machinists Unionresigned
to return to work during a strike and
was fined $2,250 by the Union. His
employer, acar dealer, filed suit with
the NLRB, charging unfair labor
practices.

continued on page 9
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patented
pesign

Veral roofing and flashing /s dif-
ferent. It has a patented design
incorporating a fiberglass rein-
forced modified asphalt base
and a factory laminated foil
shield that work together
against the elements.

Dramatic
Results

As handsome as it is durable,
Veral is available in copper, alu-

minum or chemical resistant

stainless steel foil finishes. All

are guaranteed against leaks for

10 full years.
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proven
performance

Veral, time-proven for over two
decades in the world’s climatic
extremes, provides a tough,
lightweight, weather-tight seal
appropriate for a variety of roof
designs and substrates.
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For more information on
any of our roofing
systems, call
1-800-922-8800
In Texas, call Collect:
214/869-0070

SIPLAST
Xerox Center, Suite 1840
222 West Las Colinas Blvd.
Irving, Texas 75039
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NRATIONAL NEWS

continued from page 7

Recovery program helps unions get work

A market recovery program is
helping unions and union contrac-
tors capture work from the non-
union sector, according to Construc-
tion Labor Reports.

The program is sponsored by the
AFL-CIO Building and Trades De-
partmentand the National Construc-
tion Employers Council (NCEC).
Eliminating certain work rules and
delays caused by jurisdictional or
collective bargaining disputes is the
program’s key goal.

Target teams from the program’s
Washington, D.C. headquarters have
been visiting local groups to pro-
mote market recovery. The teams do
not get involved in local bargaining,
but they do provide tips for regain-
ing lost markets.

At arecent workshop held as part
ofthe Federal Mediation and Concil-
iation Service’s Labor-Management
Conference, Jim Sheets, research di-
rector for the Laborers International
Union spoke about the recovery pro-
gram. According to Sheets, the tar-
get teams have met with some resist-
ance from the locals. “It’s hard to get
organizations to give up authority
given tothem in union construction.
Cutting through 100 years of labor

Computer
show slated

A new construction tradeshow
will introduce computer and man-
agement products and services to
the construction industry.

CMC ’84, the Computer and Man-
agement Show for Contractors, is
scheduled for Nov. 13-15 at the Expo
Center in Chicago. The show will
combine 300 exhibits with a variety
of educational conferences conduct-
ed by the Fails Management Institute.
General, specialty and sub-contrac-
tors, designers, engineers, construc-
tors, developers, building owners
and construction managers are invit-
ed to attend the Show.

continued on following page

rhetoric is not easy,” Sheets said.
Recent bargaining agreements are
showing a change in attitude, how-
ever. Lower wages have been con-
tracted, restrictive language has

been removed from some agree-
ments and mixed skilled and semi-
skilled laborers are being used more
often, according to Construction
Labor Reports.

It makes sense to recommend
FOAMGLAS roof insulation

When you finish the job, you want referrals...not callbacks

There are five good reasons for rec-
ommending FOAMGLAS® insulation
to your customers.

1. Moisture in liquid or vapor form

loads that can crush other insulating
materials and result in damaged roof
membranes and leaks.

4. FOAMGLAS?® insulation is all

for roofer and owner.

5. FOAMGLAS® insulation is in-
stalled using standard roofing proce-
dures . . . it installs quickly, at a rea-

cannot penetrate FOAMGLAS® insu-
lation and this ensures constant in-
sulating efficiency. In new buildings
or old, this means reduced heating
and cooling equipment capacities and
energy needs.
2.FOAMGLAS®insulation’s low co-
efficient of thermal expansion means
it won'’t expand or contract when
temperatures fluctuate. This pre-
vents a major cause of roof
failure.
3. Strong, rigid
FOAMGLAS® insula-
tion stands up to
roof traffic and

glass, it cannot burn. This can help
cut insurance rates and deductibles

sonable cost. Ideal for BUR oradhered
single-ply systems.

The Best Reason of All
FOAMGLAS® insulation performs so
well that, once the job is done, you'll
get referrals . . . not complaints.
For more information on flat and
tapered systems contact Marketing
Department FB-4, Pittsburgh
Corning Corporation. In the
U.S.A.,800 Presque Isle Drive,
Pittsburgh, PA 15239
Tel: (412) 327-6100.

- PITTSBURGH

ICORNING

Check #806 on Reader Service Card
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NRATIONAL NEWS

continued

Administration’s stance is ‘“race neutral”’

The Reagan administration has
pledged to “foster the development
of minority businesses without dis-
criminating against others in soci-

ety,” according to Assistant Attorney
General William Bradford Reynolds.

Reynolds made his remarks to near-
ly 400 construction industry leaders at

PAC-CLAD PANELS

precision roll formed batten and
standing seam systems

for low rise construction and renovation

® PAC-CLAD Kynar 500@ finish
“Q ® 8 standard colors
‘\)‘\ ® Variable on-center widths
Q ® Lengths 4 ft. to 30 ft.
® Matching trim and flat sheet
® Factory applied sealant available

® 24 ga. galvanized steel

® .032 and .040 aluminum

® Smooth and stucco texture

® Other materials and finishes available

\O\*
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the 1984 National Construction Indus-
try Council (NCIC) Legislative and
Leadership Conference.

According to Reynolds, “Affirma-
tive action schemes that prefer one
racial group over another because of
skin color—and regard proximity to
proportional representation (in ra-
cial terms) as the measure of suc-
cess—run counter to the colorblind
principle on which all our laws are
based.”

Reynolds warned municipalities,
counties and states to craft Minority
Business Enterprise (MBE) set-aside
provisions carefully to avoid pro-
grams that fail to tie the benefitsto the
actual victims of a contracting au-
thority’s past illegal discrimination.

Reynolds concluded by promis-
ing that the Reagan Administration
“will continue to press for the adop-
tion of MBE programs that adhere
to...race neutral principles.”

He also said the administration is
fully committed to programs that
help minority entrepreneurs better
marshal their talents and skills.
“Only when minority businesses are
allowed to compete fully and fairly
in the construction industry and
other industries will they meaning-
fully secure the benefits of our eco-
nomic system,” he said.

NAPHCC and
ASC submit
wish list to
Republicans

Elimination ofretainage was on the
top of a wish list presented to the
Small Business Advisory Council of
the Republican National Committee.

The testimony was presented by
Kenneth E. Krauska, chairman of the
Legislative Committee of the Nation-
al Association of Plumbing-Heat-
ing Cooling Contractors (NAPHCC).



Krauska spoke to the GOP Council
on behalf of NAPHCC and the Asso-
ciated Specialty Contractors (ASC).

Krauska urged the Republican
National Committee on Government
Procurement to include in the GOP
platform elimination of retainage,
prompt payment of progress pay-
ments and increased contracting
out. He explained that retainage is
an unnecessary duplication of pro-
tection because contractors already
post performance bonds to assure
completion of work.

NAPHCC also believes that the
government should prohibit re-
tainage on construction funded by
federal loans, grants and loan guar-
antees. Current policy prohibits re-
tainage only on federal construc-
tion. The Association also wants
prime contractors to be required to
pass along full payments to their
subcontractors.

Krauska also suggested that the
Prompt Payment Act should apply to
construction progress payments and
that government agencies should
contract out for work that the private
sector can perform more efficiently.

BLS conducts
wage surveys

The success of a pilot project may
determine the Department of Labor’s
(DOL) prevailing-wage determina-
tion methods.

The project is being conducted by
the Bureau of Labor Statistics (BLS)
in Cobb County, Ga. BLS will be con-
ducting wage surveys there using
two different methods. One method
calculates prevailing wages accord-
ing to the number of workers in an
area. The other method uses the
hours worked for its calculations.
Both methods will sample wages
paid during a selected week and a
two-month period to see which is

continued on following page

SUNGLO

SKYLIGHT PRODUCTS
Now Gives You

Factory-Direct
Buying Power!

e FAST SERVICE
e FAST DELIVERY

Self Curbing

e FAST QUOTES
e FAST ANSWERS

Standard Curb Mounts

Delivery: 7-12 Days!

Grids

Delivery: 20-40 Days!

Delivery: 10-30 Days!

e QUTLETS IN MOST MAJOR CITIES
e COMPETENT SALES PEOPLE
e COMPETENT FIELD SUPERVISION

For
Immediate
Quotes

CALL 1-800-821-6656
SUNGLO Jhe

SKYLIGHT PRODUCTS 816-561-1155)

Check #811 on Reader Service Card
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offers a whole family
of roofers conveyors

--designed and priced for your specific needs!

Before you consider any roofing conveyor,
get the whole story on exclusive Morgen benefits.

T
)m/ﬁﬁj ;

Pan/Cone Roller
Roofers Conveyor

Most versatile conveyor
in the roofing
industry.

Super High Reach
Roofers Conveyor

2"’ high cleats on
one-foot centers for
maximum capacity
at higher discharge
heights. Extended
axle for safer

K \l| moving on the job.

Pan/Cone Roller
Roofers Conveyor

Why buy a 62’ straight boom
when you can own a 62’
Morgen with an articulated
boom--for the same
money!

62 or 68-foot
Pan with Center Roller Support

Improved handling of packaged and solid
material.

Write or call for
complete information today--

MORGEN MANUFACTURING CO.

Box 160 YANKTON, SD 57078
Telephone (605) 665-9654

Check #804 on Reader Service Card
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continued

workable and statistically superior.
Data from these two methods will
be compared to the standard peak-
weak census. Under the census type
of study, wage and fringe-benefit in-
formation based on a peak weak is
obtained from all contractors in an
area. A peak weak is a weak when
each construction project is fully
staffed. The two methods being
studied by DOL obtain information
from only a sample of contractors.
BLS hopes contractors will balk
less at participating in a sampling,
knowing they won’t be called on
every time the Bureau does a survey.

RMA releases
rubber specs

The first industry-sponsored spe-
cifications for rubber roofing mem-
branes have been published by the
Roofing Council of the Rubber Manu-
facturers Association (RMA).

The specifications have been re-
leased in three volumes:

B [PR-1/1984 “Minimum Require-
ments for Non-Reinforced Black
EPDM Rubber Sheets for Use in
Roofing Applications;”

B [PR-2/1984 “Minimum Require-
ments for Fabric-Reinforced
Black EPDM Rubber Sheets for
UseinRoofing Applications” and

B [PR-3/1984 “Minimum Require-
ments for Fabric-Reinforced Black
Polychloroprene Rubber Sheets
for Use in Roofing Applications.”

The Roofing Council’s Technical
Committee, which developed the
specifications, is composed of man-
ufacturers withaninterestinroofing
standards. The Committee is also
developing rubber roofing weather-
ing test standards and application
methods.

The specifications may be ob-
tained from RMA, 1400 K St. N.W.,
Washington, D.C. 20005.
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PERMALITE

' MAKES YOUR TAKE-OFF EASY.

Introducing the newest
addition to our “Permalite
Performance” service and
product line:

The “TAPERED
TAKE-OFF SYSTEM.”’*¥

Because Tapered Perlite is
the most cost-effective
material on the market for
creating positive slope,
we've devised an
innovative system to
assist in take-offs and
quotations.

W .

Our sales representatives
now can utilize our
exclusive ‘“Tapered Take-
Off System’*™ to more
accurately project costs
and quantities for your
next tapered roofing job.

A Permalite Tapered roof
insulation system is the
best choice for BUR and
single-ply membrane roofs
where you need a positive
slope to drain. Its
dimensional stability, high

d

~ Corporate Headquarters: 300 N. Haven Ave.,

o

compressive strength, low
moisture absorption and
excellent blister control
delivers satisfaction and
problem-free performance.

Now International
Permalite makes
specifying Tapered Perlite
for your next job even
easier, thanks to our new
“Tapered Take-Off
System’”™

-

- g
Ontario, CA 91761 e (714) 983-9591,

ext. 822

W W

National Sales Office: 2905 Butterfield Rd., Oak Brook, IL 60521 e (312) 654-4500, ext. 822

Manufacturing Facilities in California, Kentucky and New Jersey.
© 1984, International Permalite, Inc.

Check #800 on Reader Service Card




Associate News

GenCorp reorganizes

GenCorp, formerly the General Tire & Rubber Co., will incorporate its Chem-
icals/Plastics/Industrial Products Group under the name of DiversiTech
General, Inc.

GenCorp will function as a parent company with four operating subsi-
diaries. Aerojet General and RKO General are separately incorporated and
the World Tire Group will be incorporated as General Tire, Inc.

Schoedinger acquires
Wescon

F. O. Schoedinger, Inc. has acquired Wescon Materials, Inc., Portland, Ore.
Wescon will continue to operate as a subsidiary corporation to
Schoedinger.
Wescon distributes construction materials in Oregon, Washington, Idaho
and Alaska.

Lutravil opens
Carolina plant

The Lutravil Co. recently opened a manufacturing plantand company head-
quarters in Durham, N.C.

The company is a joint venture of two textile firms, Freudenberg & Co.,
Weinheim, Germany and The Kendall Co., Boston, Mass.

The plant will manufacture a variety of spunbonded, nonwoven textiles
for the North American market.

The plant’s 100,000-square-foot building is located on a 165-acre site in the
EnoIndustrial Park. The plant currently employs 67 people. Executives from
both Freudenberg and Kendall have relocated to the Durham area.

Wydra joins W. R. Grace

Wally W. Wydra hasjoined W.R. Grace & Co. Construction Products Division
as Midwest regional sales representative for Polycel™sealants.

Previously, Wydra was owner-president of the W. & W. Construction Co.,
Itasca, I1l. He was also an industrial educational instructor in Chicago-area
schools.

TAMKO hires Leesman
and promotes Ogle

TAMKO Asphalt Products, Inc. has announced several changes in its com-
mercial roofing division.

John Ogle was promoted to central regional manager. Prior to the appoint-
ment, Ogle was residential sales territory manager.

Ogleisnow responsible for sales, distribution and application of TAMKO
commercial roofing materials and systems in Oklahoma, Kansas, Nebraska,
North and South Dakota and portions of Minnesota, lowa and Missouri.

Tom Leesman was named regional manager. He is responsible for sales,
distribution and application of TAMKO commercial and residential roofing
materials and systems for the metro Chicago area and portions of [llinois and
Wisconsin.

Leesmanhasbeeninvolved in sales and management for commercial roof-
ing and other residential and commercial building products for nine years.

Genstar names Lambden
president

Genstar Corp. announced the appointment of Richard L. Lambden as presi-
dent of Genstar Roofing Products Co.

Lambden joins Genstar from the Pittsburgh-Corning Corp. where he
served as chief operating officer.

Gardner opens
West Virginia plant
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Gardner Asphalt Corp. hasopened a manufacturing plantin Hurricane, W. Va.
The new 15,000-square-foot plant produces the entire line of Gardner
products. It features a 10,000-gallon mixing capacity and hasa 30,000-gallon
storage capacity. A quality-assurance lab tests each product batch before fill-
er runs.
Gardner operates plants in Alabama, North Carolina, Illinois, Ohio, New
Jersey, Delaware, Kansas, Florida and Texas.



. D] |
When You Buy Glnbe'sf W Products
Glubeneli‘vers»Peace of Mind

'MEETS OR SURPASSES
THE ROOFING INDUSTRY'S
HIGHEST STANDARDS

Isn't it reassuring to know that every product you use
in applying a BUR system meets ASTM’s and UL’s
_highest standards...that Globe endorses the NRCA’s
recommendations outlining the best Built Up Roofing
~ practices...conforms to ARMA and NRCA Committee’s
concept of identification for mopping asphalts?
That's what you get from Globe. It's the same dedica-

~_tion to quality and service that has marked Globe's =
/ continuous growth for 50 years. i

Build up your roofing sales with Globe’s Built-Up Roof-

ing products, Get referral “call ups” instead of “call

backs” Contact us today. Ask for our “Built-Up Roof-
,ing Specifications” Catalog.

BUILT-UP ROOFING
PRODUCTS INCLUDE:

B GLOBE-GLAS Asphalt Coated Fiber Glass Ply Felt

W 43 |Ib. BASE & CAP Black Back Felt
available in 12 sq. and 2 sq. rolls

m 33 Ib. Coated Black Back Multi-Purpose Felt
m 30 Ib. AIR-FLOW Perforated Felt
m 15 Ib. AIR-FLOW Perforated Felt

B QUALITY Mopping Asphalts to meet
oRODUC, ASTM D-312 Type |, II, lil and IV
S Q

"

: 3L, * GLOBE INDUSTRIES, INC.

\’o ®
X *"'@5 2638 EAST 126TH STREET * CHICAGO, ILLINOIS 60633
NoygTe (312) 646-1300

Check #798 on Reader Service Card



Affiliate News

Local campaign promotes
Louisville’s top contractors

Cloyd Tucker of the Cloyd Corp., Louisville, Ky. says the Greater Louisville
Built-Up Roofing Industry Fund “wanted to get a jump on” the NRCA’s na-
tional publicrelations campaign. Theresult isa well-orchestrated local adver-
tising effort that includes radio spots, billboards and sponsorship of one leg of
the Olympic torch’s trip to Los Angeles.

The Fund was organized as aresult of a collective bargaining agreement. It
is composed of 10 contractor members who contribute to it on a regular basis.

Earlier this year, Tucker and the Fund’s three other trustees decided to
launch a promotional program that would tie in with NRCA’s public relations
theme, “Insist on a professional.”

Gulf State Advertising Agency, Houston, Texas coordinated the group’s me-
dia purchases. Those purchases include billboards, placed in three different
locations for 60 days each, and one-minute radio spots currently running dur-
ing prime drive time on a station serving the Louisville community and sur-
rounding area. Both billboards and radio commercials refer consumers to
“Louisville’s Top 10 commercial roofing contractors” and provide a local
phone number.

“We've got three good locations on the billboards,” Tucker reports. “One is
up now at a place called Spaghetti Junction, where three roads come together.
Everyone can see it.”

The Fund also sponsored the local running of the Olympic torch bearer.
David Wagner, Tucker’s estimator at Cloyd Corp., carried the torch.

“We didn’t getas much mileage out of thatas we thought we would,” Tucker
comments. “It was kind of a bust.”

“If NRCA continues its promotion efforts, it will be a big help to us here,”
Tuckersays. “There’sagood chance that we’lljustrepeat these advertisements
nextyear.” The materialsare good, headds, and have the potential for creating
a public awareness of roofing contracting that previously did not exist.

So far, the Fund has spent $1,650 on billboard space, $12,600 for the radio
spots and $3,000 for the Olympic torch run, Tucker reports.

LOUISVILLES TOP'10 §

COMMERCIAL ROOFING PROS
_CALL 5*0

Spaghetti Junction billboard promotes local contractors.



JOIN OUR
REVOLUTION!

INTRODUCING FLINTLASTIC? THE REVOLUTIONARY
MODIFIED ASPHALT COMMERCIAL ROOFING SYSTEM.

Genstar Roofing is pleased to announce a revolutionary
turn of events in commercial roofing applications.
FLINTKOTE®FLINTLASTIC. A two-ply system that lets
you cover more roof in less time. With less crew training.
With less thermal shock problems.

What'’s so revolutionary about Flintlastic? For one, it’s
perfect for re-roofing applications and new construction.

Flintlastic available in most areas except Northeast U.S.

Unlike single-ply systems, there are no application head-
aches. No special training. No special tools or equipment.
And Flintlastic carries a 10-year Limited Warranty. Plus, it
comes in the specs you need.

Join forces with our revolution for your next roofing job
and lay down strong, lightweight Flintlastic.

To get your hands on a sample of our revolutionary roof-
ing product, get your hands on a pen or pencil and circle

the response card in the back of this book.
We'll send a kit to you right away. ( \
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The Revolutionary Roofing System
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Independent management
stressed for double-breasted

operations

In a double-breasted company or
open shop, the day-to-day opera-
tions of two related companies are
managed independently. One com-
pany operates as a union shop while
the other operates as an open shop.

This arrangement can open up job
possibilities for the open-shop own-
er. Attorney Peter Spanos says in a
November 1982 newsletter of the
National Roofing Legal Resource
Center (NRLRC) that the market for
open-shop construction is growing
and firms that do not have open-
shop capability may be missing out
on jobs.

To make an open-shop arrange-
ment work, however, the two com-
panies must be independent. If the
companies are too closely related,
the open shop may find itself bound
by the unionshop’slaboragreement.

This independence is determined
by the National Labor Relations
Board (NLRB) and the courts after
hearing testimony and weighing sev-
eral factors. According to Spanos, if

the NLRB or the courts find:
B common ownership and finan-
cial control;

common day-to-day management
and control;

interrelated operations or

common control oflaborrelations
policies

the two companies may be ruled a
single bargaining entity.

B the bargaining history of each
company;

B thefunctional integration ofoper-
ations among the companies;

B the differences in types of work

and skills of the employees;

B the extent of centralized manage-

mentand supervision, particular-
ly in labor relations;

B the control of day-to-day opera-
tions and
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Common ownership and financial
control do not automatically jeopardize
the dual shops’ independence if none of

the other three conditions are present.
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Common ownership and financial
control do not automatically jeopard-
ize the dual shops’ independence if
none of the other three conditions are
present. The ruling on a 1976 case lib-
eralizes this criteria even further. In
South Prairie Construction Co. vs.
Local No. 627, Operating Engineers,
425U.S.800(1976), the U.S. Supreme
Court found two companies to be a
single employer but remanded the
case to NLRB to determine if the two
companies also constituted a single
“appropriate bargaining unit.”

NLRB looked at six criteria to de-
cide this question:

This arrangement can open up job
possibilities for the open shop owner.

18— August 1984/Roofing Spec

B the extent of interchange and
contact between the groups of
employees.

These criteria overlap the separate
employer requirement and can be a
second line of defense for dual shops
that are not separate employers, ac-
cording to Spanos. In the South Prai-
rie Construction case the Board
found the two companies could not
be integrated into a single bargain-
ing unit even though the Supreme
Court had already ruled the compa-
nies a single employer.

A morerecent NLRB finding clari-
fies the South Prairie Construction
ruling.

In the case, the Carpenters Union
accused Acoustics, Inc. and Sumon
Corp. of unfair labor practices. Ac-
cording to the Union’s complaint
filed with the NLRB, the two com-



panies operated in Colorado as a sin-
gle integrated business enterprise
andasingleemployer. The complaint
states that a majority of Acoustic’s
employees voted to be represented by
the Carpenters. It does not mention
union representation for the Sumon
employees.

In the complaint, Acoustics and
Sumon are referred to as the re-
spondent. The complaint accuses
the respondent of refusing to meet
and bargain with the Union and re-
fusing to honor the collective bar-
gaining agreements in its dealings
with Sumon employees or make
fringe benefit payments to the Union
on behalf of the Sumon workers.

Acoustics and Sumon never re-
sponded to the Union’s accusations.
Because of this, NLRB accepted the
facts presented in the Union’s com-
plaint as true.

The Union requested a summary
judgment against the companies.
NLRB delegated the authority for
this decision to a three-member pan-
el. The panel denied the request fora
summary judgment by a three-one
vote and the case was remanded to
the courts.

In its ruling, the panel said the
Union failed to establish the impro-
priety of past bargaining arrange-
ments. Whilethe complaint did state
that Acoustics operated as a union
contractor and Sumon operated as a
non-union contractor it failed to as-
sertthatsuch arrangementsare inap-
propriate, according to the panel
majority.

The ambiguity of the complaint
when it refers to Acoustics and
Sumon as the respondent was also
criticized by the panelinitsruling be-
cause, in the panel member’s opin-
ion, this puts the Union’s allegations

of unfair labor practices in question.
“It is unclear whether such allega-
tions are intended to apply with re-
spect to employees of Acoustics only,
ortoemployees of both Acousticsand
Sumon. Hence, we are unable to find
those violations as alleged in the
complaint without engaging in spec-
ulation,” the ruling stated.

The one dissenting member of the
panel believes the majority misin-
terpreted the South Prairie Con-
structionruling. Itishisopinion that
it is uneccesary for the Union to as-
sert that the present bargaining units
are inappropriate. It is enough that
the complaint asserts that the em-
ployerwide unit is the appropriate
one. “Because this allegation is not
answered, we must deem that the re-
spondent admits the truth of it,” he
says in his written opinion.
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HAVE YOU HEARD
ABOUT NEW

ietop?

H ‘

HYDROTECH

m

REG. TM OF E.|. DU PONT DE NEMOURS & CO. (INC.)

New LITE-TOP is a single-ply Hypalon®*
sheet roof membrane that gives you the

best of both worlds. . .the best of both

plastic and rubber.

LITE-TOP goes down like plastic
because it's seamed with hot
air welding. Then LITE-TOP

self-cures to the feel and
superior weatherability
of rubber. :
LITE-TOP is espe- -
. cially resistant to

/contaminants, and
/is reinforced with a

tough ster scrim
for added strength and
stability.

Plus it presents an
attractive, energy-saving
surface to the sun. Other colors
are also available.

Look into LITE-TOP.

Look into the next generation of the
best in single-ply roofing. From
Hydrotech.

AMERICAN HYDROTECH, INC.
Time-Life Building, 541 North Fairbanks Court
Chicago, lllinois 60611 e 312/337-4998

“Keeping Water in Its Place” .
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State of the Union

Roofers’ man in Washington:
Roy Johnson talks about

labor’s troubled times

By Christine Nolen Taylor

66 F [.S.T”,afilmabouta Hoffa-

e like character’s ruthless
climb to the top of the labor ladder,
aired on a major television network
last month. It told the story of Johnny
Novak, played by Sylvester Stallone,
who clawed his way up through the
ranks of the Federated Inter-State
Truckerstotheunion presidency. He
gradually forgets the altruistic mo-
tives that inspired his earlier organ-
izing efforts and concentrates on
amassing the personal power that
has become his passion...

When I walk into Roy Johnson’s
Washington office to interview him
for Roofing Spec, I am half expecting
a steely-eyed Stallone who will cag-
ily field my questions, repeatedly
check his watch and then hustle me
out the door in time for his meeting
with The Big Boys. What I find is
a tall, distinguished-looking, gray-
haired man who shakes my hand
warmly and spends two unhurried
hours talking to me about the United
Union of Roofers, Waterproofers and
Allied Workers, of which he is
president.

Johnson repeatedly stresses the
cooperative working relationship
that exists between the Union and
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“We have to make

our contractors

competitive.”

NRCA. This is not quite the wary en-
counter I had envisioned.

Roy Johnson is friendly, some-
what shy, deeply devoted to his or-
ganization—and, I suspect, a street-
smart labor leader who can size up a
situation and cover all bases faster
than you can say polyvinyl chloride.

Stallone might have been easier to
interview.

In the beginning

Johnson’s private office is spacious,
with dark wood paneling, thick car-
peting and wing-back chairs. A large
Mondale button hanging from a small
metal stand is prominently displayed
on his desk. Although the tempera-
ture and humidity in Washington
passed 90 hours ago, Johnson looks

cool and immaculate in a light-col-
ored suit, white shirt and burgundy-
striped tie. He wears a striking gold
ring on his right hand, a horseshoe
studded with diamonds.

Johnson hasn’t always been sur-
rounded by plush appointments. In
1945, he was just another unem-
ployed ex-GI.

“When I came out of the war I was
pointed in the direction of the unem-
ployment office, like many of us,”
Johnson recalls. “One of the local
union shops in Trenton, where [ was
born and raised, needed roofers. I
liked to work outdoors, and I
thought it would be a challenge.

“It was supposed to be a temporary
situation. But the employer liked my
work and I liked the job. I became in-
volved with Local 108 in Trenton and
advanced through the chairs to presi-
dent,” he says. Johnson went on to
serve as president of the local build-
ing trades council and other Ameri-
can Federation of Labor groups in
the area.

In 1971, Charles D. Aquadro, presi-
dent of the Union from 1942-1974,
tapped Johnson for his assistant in
the Washington office. “He told me I
might have the opportunity to sit in



his chair some day,” Johnson recalls,
“butlknew itwould beatoughactto
follow. That man made great strides
in this Union.”

Aquadro retired in 1974, and
Johnson was named his successor. He
wasre-elected in 1978 and 1983. “I've
been inthe Union since I was 22 years
old,” he says proudly. “Next year will
‘be the 40-year mark for me.

“I gave some thought to leaving
about a year ago. You know, when
you get to my stage in life you think
about doing other things,” Johnson
says. ‘“But the Executive Board
didn’t see it as a good time to even
think about a change, with labor’s
current problems.”

Thick and thin

Ashetalks about the Union’s chal-
lenges and the current economic
climate, Johnson’s concern for the
membersand the organizationisevi-
dent. He speaksrapidly and intense-
ly and leans forward in his chair.

“Whenlfirstgotinvolved with the
Union, we were coming out of the
war and things were really moving
along. There were plenty of job op-
portunities. We were able to come on
strong with programs for our mem-
bers,” he says. “Before that, many
people had no hospitalization pro-
gram. One illness could have wiped
out a worker’s meager savings. We
were able to provide health benefits
and improve wage structures,” he
states.

“The number one problem was
with the suppliers of petroleum,”
Johnson says. The 1970s oil shortage
“put a damper on things,” he adds,
and led to drastic economic and in-
dustry changes.

“Ijust saw in the paper that interest
rates are fast approaching 14 percent.
That stops construction,” he says flat-
ly. “President Reagan doesn’t seem to
thinkithasany effect. Ithinkit will be
oneofthebiggest stumbling blocksin
getting him re-elected. We may wake
up one day and find the same thing
happened that did with Thomas
Dewey.

“If we Democrats do our home-
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“I’ll stake our chances against any

open shop there is. The bottom line

is efficiency and reliability.”

So what went wrong? What fac-
torsled tothe currentlabor picture in
which, according to some sources,
non-union projects comprise more
than 50 percent of contract construc-
tion work?

work, we have a good chance of put-
ting our man in the White House,”
Johnson concludes. “And let’s face
it—the person from the Democratic
party has been the best for the work-
er. The results are there.”

Because tough times and a crawl-
ing construction industry affect
everyone in the roofing business,
Johnson is a strong supporter of a
team approach to solutions. He ap-
parently does not ascribe to the us-
against-them, labor-vs.-management
mentality. “We have to make our con-
tractors competitive,” he says em-
phatically. “We have to reevaluate
our situation. We have had to take
drastic cuts, as we have been doing in
the last 18 months. We have to sit
down at the negotiating table and cut
what is bad out of collective bargain-
ingagreements. If we do that, if we re-
main competitive, I'll stake our
chances against any open shop there
is. The bottom line is efficiency and
reliability. And the end result is a
good product.”

Single-ply strategy
According to Johnson, the prolif-
eration of single-ply products and
their distribution and application
may interfere with that end result.
Single-ply systems and their unique

continued on following page
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Johnson

continued
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challenges top Johnson’s list of the
Union’s major concerns today.

“Until about five years ago, 90
percent of roofs or better was tradi-
tional built-up roofing, plus shin-
gles, slate, tile. Now in some parts of
the country, 80 percent ormore of the
market is single-ply. In the past,
we’'ve been dealing with three or
four major manufacturers in BUR.
Now, the listing of single-ply manu-
facturers is unbelievable,” he says,
spreading his arms wide. “These
manufacturers are not content to
make a product and put it on the
warehouse shelf. They have to get it
out into the market. Some of them
are not so concerned about how
they’re going to do that.

“They have no problems with by-
passing the legitimate roofing con-
tractors, contractors we've known
and donebusiness with foryears. The
contractors are aware of this and con-
cerned. The contractor’s professional
image must be emphasized.

“And that’s our team approach
again,” he says. “A professional con-
tractor? That means he needs profes-
sional people working for him. We
supply apprentices, qualified jour-
neymen. We have training pro-
grams. We know what the contractor
wants.

“Whether the smallest homeown-
ersorthe largest manufacturing plant
owners, people know when they deal
with these professionals, they are go-
ing to get the best roof for their dol-
lars,” Johnson says with certainty.

Programs of pride

The Union’s apprenticeship and
training program is considered by
many to be one of its most valuable
services. Recently, anon-union roof-
ing contractorreceived federal fund-
ing for his own apprenticeship pro-
gram. It is thought to be the first of
its kind in the country, and I ask
Johnson about it.

“You're telling me something I am




not aware of,” he says with some sur-
prise. “But you're talking about one
employer whoistaking care of hisim-
mediate needs. That’s the thing about
the Union’s program with its signed
contractors. We move indentured
workers around to several contrac-
torsforyears. The workers seea cross-
sectionofroofingjobs. Ithink we turn
out a better mechanic,” he says.

let’s let them know about it.

“The NRCA has the same con-
cerns we do,” Johnson asserts. “This
has been indicated to us in meeting
after meeting with the officers. They
know the safer we can make the job-
site, the lower their bottom-line
costs. That’s why we’ve co-authored
various health and safety articles,
and will continue to.”
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“Where there are hazardous chemicals,
we want to be aware of this. If people are
in a dangerous situation, let’s let them

know about it.”’

Johnson goes on to comment spe-
cifically on a common complaint of
contractors: the transient nature of
roofing mechanics and the difficul-
ty in finding and keeping experi-
enced, qualified employees.

“Ifthere’s alarge drop-outrate, it’s
when the workers first start—the
first 18 to 24 months,” he says
thoughtfully. “But we regularly
send out 25-, 30- and 40-year mem-
bership cards. Iwould say the major-
ity of them dedicate themselves to
the industry.”

A profitable shop with experi-
enced workers is not the only goal of
the Union’s training programs;
proper education also means a safer
workplace. And the roofing me-
chanic’s safety is of prime impor-
tance to the organization. The Union
is working with NRCA and the Sin-
gle-Ply Roofing Institute on assur-
ing the safety and health of mechan-
ics working with single-ply systems.

“We know that single-ply has ar-
rived, and we want to be the ones to
apply it. But we must do that in the
safest manner feasible,” Johnson
says. “Where there are hazardous
chemicals, we want to be aware of
this. Some containers of chemicals
don’t have proper warning labels. If
people are in a dangerous situation,

Ladies on the roof

It is worth noting that, in talking
about the Union’s programs, Johnson
refers to its members in non-sexist
terms, or specifically describes a roof-
eras “amanoralady.” Ican’t help but
acknowledge his effort to include
both genders in his responses.

“The majority of our locals have a
sprinkling of women in them now,”
he reports. “We’ve had them in our
apprenticeship program, although
they tend to skip overto other fields,
like electrical work. It’s tough for a
lady to hang in there,” Johnson says.
“It’s tough for many men. I think
roofing has become a little more at-
tractive to them with the newerroof-
ing products, though.

“Ihave an article in my files about
alady in Boston,” Johnson suddenly
says. He hasn’t smiled very often
since we started talking, but a broad
grin lights his face now. “She was
workingonaroof whenabargeinthe
harborbelow exploded. She was one
of the people who saved this guy’s
life.” T read the article; the woman
was lowered into the waterat the end
of aladder held by her fellow roofers
because, as she explained, “I'm the
lightest.” The newspaper account
of the incident obviously tickles
Johnson.

The roofer’s man

As he discusses the Union’s pro-
grams and activities, Johnson speaks
in glowing terms of NRCA members
with whom he has worked: Fred
Good, Wayne Mullis, Bill Steinmetz,
Bill Branson, Bob Linck, Jim King,
Bob Osterholt. Clearly, this is not a
manwhoisoutto graball the glory for
past accomplishments. He exhibits
the most passion not when he is talk-
ing about himself but about the
Union—its dedication to its members
and its need for strong leadership.

“You know, everybody talks nega-

continued on following page
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Johnson

continued

tively about unions,” he says. “I
don’tthink we have adequately proj-
ected all the good we have done over
the years. That’s why we're so en-
thused about NRCA’s public rela-
tions program.

“If you look back into people’s
families, you’ll see that almost every
one of them have family members
who have earned theirlivelihoods as
union members.

“These people in open shops
don’t realize that they are getting
benefits because of unions,” he says
with some heat. “It's overflow. If
those contractors weren’t faced with
any opposition, you can better be-
lieve they're not going to take care of
these people. You need the protec-
tion of someonebehind you,” he says
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“Dedication is the
key—dedication

to a cause, to the
union, to the people
and to their

families.”
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earnestly.

Johnson says he would try to
convey the sacrifices and responsi-
bility labor leadership requires to
people interested in working for the
organization.

“Ittakes alot of hours,” he empha-

sizes. ‘It means meetings at night
away from the family, a lot of extra
time. You have to keep your people
informed, make a point to be on the
job-sites, talking to stewards, alert-
ing them to what’s going on. You
need the best background, the best
education you can get. Dedication is
the key—dedication to a cause, to
the union, to the people and to their
families.

“You have to have compassion. lam
a giver. I'm proud of our health and
pension programs, but they aren’t
monuments to me,” Johnson says.

He searches for words for a mo-
ment. “T want to be remembered as
Roy Johnson, the roofer’s man. The
man who never forgot where he
came from.” B2 1)
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The Roof Gravel Scratcher

The Industry’s first Self-Propelled Gravel
Scratcher attachment, easily attaches to a
self-propelled tractor. You will scratch more
squares per hour because of the 24" cutting
width and the power drive feature that
permits the operator to walk and steer.

Due to the unique Cutter Blade design, you
will experience far less damage to felt and

other roof membranes.

Proven by
Roofers

(816) 474-0448

DIVISION OF LIQUID ASPHALT SYSTEMS, INC.
2425 Jefferson, Kansas City, Missouri 64108

Check #802 on Reader Service Card
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Hickrnan Gravel Stop prevents
leaks at eaves by clamping out the moisture —
permanently. It's a complete three piece system
thermally-compatible galvanized water dam; free-
floating extruded aluminum fascia; patented
compressionclamp with neoprene-washered

fasteners. Our system excludes water so effectively, nobody’s ever
found a failure in a Hickman Gravel Stop. And permanent, foolproof
protection like this is actually less expensive, installed, than less
dependable gravel stops. Next time you're roofing (or re-roofing),
specify Hickman and stop worrying.

Hickman’s FREE “Roof-Line” . . . 1-800-438-3897

See our catalog (7.3 Hi) in Sweet's

Available in Canada

Check #799 on Reader Service Card



CONGLAS SUPER 2
MODIFIED BITUMEN

ROOFING SYSTEM. ..
CHOICE OF PROFESSIONALS!

BUILDING OWNER: CUH@IEEE@

L OCKHEED MISSILES & SPACE COMPANY CONSOLIDATED FIBER GLASS
PALO ALTO, CALIFORNIA PRODUCTS, CO., INC.

ROOFING CONTRACTOR: 3801 STANDARD STREET
CALIFORNIA ROOFING COMPANY BAKERSFIELD, CALIFORNIA 93308
SAN JOSE, CALIFORNIA (805) 323-6026

Check #793 on Reader Service Card



It’s time to get a handle on
slot machine unionism

By Edward Carlough

he era that extended from after

World War IT until the mid 1970s
has been referred to by one nation-
ally syndicated labor columnist as
the generation of “slot machine
unionism.”

According to this columnist, a
whole generation of union members
grew accustomed to putting a coin
(union dues) into a slot machine (the
union), pulling the handle (strike or
threat of a strike) and scooping up
the benefits merrily with both hands
as they gushed out. The slot ma-
chine, of course, was built by the ef-
forts and sacrifice and, yes, blood of
generations of trade unionists who
have gone before.

They built the machine for those
who followed. Many of those build-

ers never got to pull the handle.
Many who later pulled the handle
and got the benefits never quite un-
derstood that or perhaps never cared
to understand.

That era is over

It has ended at different times for
different unions and for different
reasons.

For the mineworkers, it was auto-
mation, competing energy fuels (nu-
clearand others), changing environ-
mental attitudes and instability in
the union leadership. All of these
factorsand othersled toan explosive
growth in wildcat operations and
non-union competition. The UMW
had 450,000 members a little more
than 20 yearsago. The numbertoday
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is estimated at 150,000.

For the basic industrial unions it
was, and is, foreign competition and
the abject failure of complacent
management to modernize its pro-
ductive facilities in the face of this
competition. Ten years ago, steel,
autoand rubber workers’ unions had
a combined estimated membership
of 3,036,000. By 1983, that number
was 2,746,000. Forty percent of
Steelworkers members are today out
of work. Many have been out of work
along time. Many of them will never
be reemployed in that industry.

Construction unions have been
the historic backbone of the trade
union movement, both in the United
States and in Canada. We have also
been among the leading practition-
ersofslotmachineunionism. In fact,
show me anyone who played that
game better than we did, and I'll tip
my hat to them.

For a long generation, the union
construction industry struck at the
drop of a hat, engaged in jurisdic-
tional warfare among its members
(and pretended to like it), developed
featherbedding (pay for no work)
practices and merrily kept pulling
the handle.

Construction is the only major in-
dustry to showadecline in work pro-
ductivity every year for ten straight
years. (That decline ended last year.)

Meanwhile, the political climate
changed, the courts and government
agencies severly limited our right to
picketand the non-union element not
only grew, but it organized itself. The
result of all this? Fifteen years ago, 23
percent of all contract construction
work was non-union. Today, that fig-
ure is over 50 percent—and growing.
One of five sheet metal workers is un-
employed in the United States, and it
is worse for us in Canada.



Now for the bad news

There are still some union mem-
bers who don’t understand that the
trusty old slot machine is broken.
They're still trying to get their busi-
nessagentstopull the handle. Union
leaders are sometimes accused of
living in an ivory tower. The only
people in that ivory tower today are
members with their hands still on
the handle.

Whatdo youdowhenthemachine
is broken? You fix it, or you build a
new one. We're building a new one.
We’ve been building it for some
years. Article X toreduce strikes; Na-
tional Training Fund to increase pro-
ductivity; energy management to
create a whole new world of future
job opportunities; contract changes,
including use of preapprentices to
make union contractors more com-
petitive in a world where competi-
tion, quality and price are the new—
and only—bottom lines.

And, Resolution 78, our newest
weapon adopted at our last Constitu-
tional Convention. There isn’t any
mystery to 78. [t mandates locals and
the International to go out and get
the work for our members using any
tool at their disposal.

For the last quarter of 1983, affili-
ated local unions produced almost 1
million man hours of work for the
membership using 78. That’s a mil-
lion man hours that would have
gone non-union if business agents
had just sat back and done nothing.
It’s a tribute to them and to you. We
will increase that record using 78
during the first quarter of this year.

Just before we went to press, we
were informed that 78 had scored its
most spectacular success to date.
Through an effort coordinated by
the International among some of our
major contractors and four of our lo-

cal unions, a union contractor was
awarded a $10 million sheet metal
job at R.J. Reynolds. Where? Would
you believe North Carolina? It’s the
single largestunion sheet metal con-
struction contract ever won in that
union-busting state.

We were one of the few unions that
even tried to bid the job. Our compe-
tition was all of the major non-union
contractors in the Southeast. We
competed on the basis of quality and
price, and we won.

If we can win in North Carolina,
we can win anywhere. We are build-
ing that new machine. With the sup-
port of union-minded members we
will build itbetterthanthe old one. It
is not just another challenge. It is
survival itself. And we will sur-
vive—and then some.

[ was never one for slots anyway.

Edward Carlough is the general
president ofthe Sheet Metal Workers
International union. His thoughts
originally appeared in the March is-
sue ofthe union’s publication, Sheet
Metal Workers' Journal. E2f 100)
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Midwest bank commissions
study on area’s industrial future

By Martin Eastman

hen the 21st century was

nearly a half-century away,
the future seemed like a marvelous
place. Americans in the 1950s be-
lieved the mighty smokestack in-
dustries of the industrial Midwest
would have no trouble forging a
new world from gleaming tail fins
and robot butlers.

Thirty years later, those visions
seem dangerously naive. New
worlds are no longer forged in pow-
erful factories, it seems, but etched
in pastoral valleys onto silicon
chipsnobiggerthan the eye ofanee-
dle. High technology and changing
consumer tastes have slowly forced
once invincible Midwestern indus-
tries to close up shop and head for
warmer climates.

While some Midwesterners have
followed the jobs, resettling in the
Sunbelt, others have stayed behind
to search for ways to revitalize this
once dominant economic area.

Cleveland’s AmeriTrust Corp. is
one of the region’s survivors and
one of its leading banks. It calls
its home MidAmerica, a territory
comprising Wisconsin, Illinois,
Indiana, Michigan, Ohio and the
Buffalo and Pittsburgh areas. The
bank has invested in the future of
the region and has watched with
understandable consternation as
MidAmerica’s steel, auto and other
heavy industries weakened.

The bank commissioned the
management consulting firm SRI
International to survey the status
of and prospects for Mid America.
SRI's report to AmeriTrust pin-
points the region’s problems and
broadly outlines the initiatives
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required to put the region back on
its feet.

The report suggested two kinds
of initiatives: actions Mid America
must take on its own and policy
changes the federal government
must make to give the area a fight-
ing chance. Throughout the report
the tone was positive and optimis-
tic; with some hard work and con-
certed effort the region might once
again take its place as a major busi-
ness center.

With this good news in hand,
AmeriTrust set out to find disciples.
It held a meeting to which the cap-
tains of industry and the leaders
of national trade organizations like
the National Roofing Contractors
Association came to discuss
MidAmerica’s revival.

Bill Good, NRCA’s executive

unemployment. Those traditional
enemies of full employment, reces-
sion and foreign competition,
accounted for only 40 percent of
MidAmerica’s job losses, the ana-
lysts found. Domestic competition
seemstobethereal culprit, robbing
the region of 45 percent of its jobs.

“If Mid America had maintained
its share of U.S. manufacturing, it
would today have about one mil-
lion more manufacturing jobs and
in total two million more jobs,”
the analysts state in “Choosing a
Future.”

The report goes on to assess the
damage economic disappoint-
ments have caused to the region’s
key industries. For the roofing in-
dustry, much of this information
may not be pertinent. But one com-
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director, attended the meeting.
Though he wasn’t surprised by the
information that was presented, he
did come back with some new in-
sights into the region’s problems.

Good also received a booklet
summarizing SRI’s findings. The
booklet is titled “Choosing a
Future: Steps to Revitalize the
MidAmerica Economy Over the
Next Decade.” Like any good apos-
tle, Good has passed the word
along, distributing copies of the
booklet to NRCAs Midwest
affiliates.

The affiliates may be surprised
by some of SRI's report, such as the
reasonsitgivesfortheregion’shigh

ment made about the auto industry
may help contractors anxious about
an uncertain and rapidly changing
future. “Once regarded as the re-
gion’s albatross,” the report states,
“this industry can in fact serve as a
guide to others because it has made
more progress with technical,
managerial, labor-managementand
training innovations than most oth-
er MidAmerican industries.”

The auto industry gets good
marks from SRI because it has ex-
celled in the four areas the analysts
have found most important for
regional survival. In its strategies
for the next decade, “Choosing a
Future” lists bettertechnology use,



better labor-management relations,
more education, training and re-
training and improved manage-
ment as “major actions to help revi-
talize the region.”

Better technology use includes
employing the latest advances in
computers, materials, biotechnol-
ogy and communications. “The
effective application of these tech-
nologies will play a major role in
determining what companies, re-
gions and nations will lead the
world economy,” the report says.

Using the new technologies will
actually increase employment as it
cuts down the number of workers
needed to produce a unit of output,
according to the analysts' logic.
The increased productivity will
make the region more competitive,
they claim, and a more competitive
region will gain a larger market
share, creating more jobs than were
lost in the retooling.

Those new jobs may not pay what
they once did, however. Vital and
dominant industries could afford
wages 50 to 100 percent above the
national average, but high labor
costs “simply do not fit with com-
petitive reality,” according to the

report. More flexible compensa-
tion is needed, the analysts say,
with lower base salaries coupled
with various bonus and incentive

systems.

Fringe benefits must also be
broughtinto line. Industries should
offer cafeteria-style packages that
help employers contain benefit
costs and allow workers to choose
the benefits they want.

In addition to compensation ad-
justments, work rules will have to
be changed to increase productivi-
ty if Mid American industries want
to compete in the world market.

While workers may lose some
pay and fringe benefits in the fu-
ture, they may gain in company
involvement. The report suggests
that workers be given a greater say
in the quality of their work life and
the quality of the product. Training
and retraining employees, another
key recovery strategy, is a further
responsibility Mid American indus-
tries must accept to improve their
human capital.

Management must adapt to a
changing world as well. It must
strip away layers of executives to
save overhead and speed decisions.
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And it must emphasize the human
side of itsbusiness, attracting, keep-
ing and motivating talented people
on the inside and establishing com-
munications with its customers on
the outside.

A healthy management will also
be technically sophisticated, de-
centralized and sensitive to foreign
markets, according to the report.

Changes in public policy will
also aid and speed MidAmerica’s
recovery, the report claims. The
study discovered several areas in
federal, state and local govern-
ments that presently hinder the
region’s growth.

The analysts pinpointed one
particularly vexing problem with
the federal tax structure. “Federal
taxes on MidAmerica still provide
large new subsidies to the South
and West. These regions still re-
ceive enormous subsidies for fed-
eral water and electric power proj-
ects and account for a dispropor-
tionate share of defense expendi-
tures,” the report says. Federal
policies must take MidAmerica’s
needs into account to correct this
injustice.

The analysts also call for more
long-range economic planning by
state governments. Smokestack-
chasing states must not become
silicon-chip chasers, the report
warns, but must promote a com-
petitive mature industry sector, a
strong small-business sector and a
well-trained workforce among oth-
er business climate improvements.

Local governments are urged to
remove inappropriate regulations
and bureaucratic obstacles, target
local resources and use their clout
to lobby state and federal govern-
ments for needed changes.

“Choosing a Future” goes into
much greater detail about the prob-
lems and opportunities facing the
industrial Midwest. The report is
not suggesting an easy road, but
one filled with hard work, agoniz-
ing decisions and drastic changes.
Theendresult may notbe the future
once envisioned but it will still
hold a prominent place for the

region. b2l 100)
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BUR maintenance:
what every owner should know

By B. Jack Williams, Twin City Roofing, Inc.

he built-up roof membrane is

prone to four problems that can
lead to leaks and roof failures: splits,
punctures, blisters, and ridges.
Splits and punctures, which may
cause the membrane to rupture, are
the most severe problems.

Splits, created by a membrane’s
tensile failure, may be caused by
thermal movement, substrate strain
or structural strain. They usually oc-
cur in the same direction the felts
were run. [ have observed cross-felt
splits only three times in 28 years.

Thermal movement occurs when
an attached membrane and the sub-
strate underneath contract at differ-
ent rates as they cool. If thermal
movement is a split's suspected
cause, the contractor should deter-
mine if the membrane possesses low
tensile strength. A weak membrane
may need only the installation of ex-
tra felts, a simple repair technique,
to correct the problem. But if the as-
sembly’s insulation exhibits high
movement potential, more substan-
tial repairs must be made.

Applying organic felts across the
splitadds strength to the membrane.
Organic felts are generally twice as
strong in the machine direction.
Glass-ply felts are equally strong in
the machine and the cross direction.
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Splits, punctures,
blisters and ridges:
what to do

about them.
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Contractors should follow these
steps for repairing splits:

1. Cutthe membraneacross the split
and check for missing headlap to
determine if all plies are present.

2. Check for wet insulation and re-
move it before making perma-

nentrepairs. Wetinsulationisnot

effective and splitting could oc-
cur due to substrate-membrane
interaction.

3. Check for unattached insulation.
An attachment test requires a test
cut through the insulation to the
deck. If poorly attached insula-
tion is discovered, it must be me-
chanically refastened if possible.
If all but a small portion of the in-
sulation is attached well, mem-
brane stress will be concentrated
at the poorly attached site.

4. Replaceinsulation with the same
type of material. The patch insu-
lation should be 1/2-inch thicker
than the existing insulation to
avoid a depression in the patch
area.

5. Remove roof gravel 36 inches out
from the split and spud the bitu-
men flood coat down to the mem-
brane to avoid adhesion prob-
lems. A thick bitumen coating
may cause excessive membrane
movement.

Many repair manuals suggest
priming the existing roof at the
repair site. This is unnecessary
for two reasons. First, the primer
may be incompatible with the
patching bitumen. Second, the
primer dries slowly, increasing
the unfinished roof’s exposure to
bad weather.

6. Install enough roofing plies to
equal or exceed the existing mem-
brane’s tensile strength. Tensile
tests are not necessary, but the
contractor should be aware of dif-
ferent roof membrane strengths.
Tie-in widths should be 18 inches
or more.

Organic felts can run crosswise
if desired. 1 don’t believe in
feathering, or starting, each ply
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back from the one below. The bot-
tom plyisthe patchinterface, and
its quality determines the repair’s
quality.

Patching bitumen should be
very hot and not applied exces-
sively. The applicator should
scrub the mop into the tie-in area
to fill all interstices.

7. Re-apply surfacing over the area;
do not reuse dirty or moist
aggregate.

If structural movement caused the
split, the split’s repair will generally
require an expansion joint to alle-
viate membrane stress. Structural
movement can often be detected by
examining walls and other building
components. Movement can always
be expected at deck direction
changes and building additions.

If an expansion joint is added, it
may inhibit drainage or cut it offalto-
gether. New drains may havetobein-
stalled or other provisions made. Do
not attempt to run water through or
over an expansion joint.

To install an expansion joint, the
contractor should follow NRCA
Roofing & Waterproofing Manual
details. The membrane and roof in-
sulation should be cut down to the
roof deck directly over the joint loca-
tion to encourage joint movement. .

When installed, the expansion

joint’s sides should be able to move
independently. Expansion joints
should beraised above the roof’s sur-
face. Flush joints should be used
only as a last resort or when encoun-
tering a drainage problem. To finish
the repair, the contractor should fol-
low the same repair process as out-
lined for splits.

Blisters are the most frequent BUR
problem. One cause is the latent
moisture contained in some decks.
Solar heat pressurizes this moisture
and produces roof-wide blisters.

This latent moisture may not be
readily evident. Heavyweight con-
crete, perlite or vermiculite concrete
or gypsum decks may hold moisture
even after curing moisture is gone
and the deck appears dry. The com-

continued on following page

CONTRACTOR:

“Is the wood nailer,

insulation and seal
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manufacturer?” &N
SPECIFIER:

“What is the proper
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flashing and counter-
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BUR repair

continued

monly used asphalt-pour test will
not indicate deck dryness; it is actu-
ally only an adhesion test.

Some blisters may occur over
high-moisture-content areas such as
swimming pools or locker plants.
High internal vapor pressure forces
moisture into the roofing system. If

base sheets or spot- and strip-mop-
ping should be encouraged.

Some blistering problems may be
impossible to correct. If blisters are
widespread, their repair may dam-
age the roof’s continuity. If internal
or deck moisture caused the blisters,
the problem will probably recur in
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Some blistering problems may be

impossible to correct. If blisters are
widespread, repair may damage roof

continuity:.

no vapor barrier is present, this
moisture condenses in the system
where solar heat pressurizes it and
creates blisters.

Moisture can be trapped in a roof
system when materials are installed
wetorexposed tobad weatherbefore
the roof is complete. In phased con-
struction, when only one phase of
the roof is finished, the rest of the
system is exposed to rain or dust. By
the time the final felts are applied,
moisture is trapped in the system
and blisters result.

Some insulations can cause blis-
tering when BUR membranes are
mopped directly to them. NRCA rec-
ommends a buffer insulation be-
tween these insulations and the
membranes.

A blister’s location in the roof as-
sembly may indicate its cause. If the
blister occurs between plies, phased
construction or damp felts could be
the reason. If the blister occurs be-
tween the insulation and mem-
brane, the problem could be wet in-
sulation, internal or deck moisture,
or blister-inducing insulation.

To prevent irreparable blistering,
action must be taken during installa-
tion. While many disagree, I believe
that if insulation is to be used over
decks containing latent moisture, a
vapor barrier should be installed.

Contractors should also install
materials with techniques that as-
sume the materials are wet. Venting
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spite of repairs.

If repairs are attempted on a blis-
tered membrane, all blisters should
be removed to avoid damage from
foot traffic, debris or hail. The stand-
ard repair technique is to make an
X-shaped cut on the blister. The edg-
es of the cut are folded back and rese-
cured to the existing plies.

I prefer removing the membrane
down to the insulation around the
blister. With this method, the insula-
tion’s moisture content can be
checked and latent moisture can be
eliminated. Once the blister has

require attention.

Ridging may also occur at insu-
lation joints. When temperature
changes cause the membrane and
the insulation to move at different
rates, it places the membrane in com-
pression and displaces the joint.

Insingle-layerinsulation systems,
ridges and blisters may be first cous-
ins. When moisture is deposited in
the insulation joints, it can be ab-
sorbed into the membrane. With ab-
sorption, the membrane swells and
distends, creating a ridge blister. In
its most severe form, ridge blistering
occurs above all four edges of the in-
sulation board and is known as pic-
ture framing. If a membrane ridge
runs in two directions it is probably
caused by blistering rather than
compression.

The two-layer, staggered-joint in-
sulation system recommended by
NRCA will deter ridge blistering.
When mild blistering does occur, it
canoftenberepaired successfully by
removing the joint insulation and
filling the space to form a tighter
joint. Asphalt should never be used
as the filler, however.

Rigid insulation material with
high compressive strength and a
high expansion coefficient can
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Years after the first puncture, when the

membrane’s plies have deteriorated, a

leak may occur.

been removed, the same repair tech-
niques outlined for splits are used to
patch the roof.

Ridging is another common BUR
problem. Membrane ridges are '/ to
4 inches high and tentlike. Several
thermally induced conditions may
cause ridges.

Thermal movement will produce
ridges when heavy base sheets are
used for the first ply. The low ridges
run across the machine direction
and are no longer than the base
sheet’s width. Most base sheet ridg-
ing problemsare minimal and donot

cause compressionridges. Asthein-
sulation boards expand, they are
forced against each other and the
joint rises. This is an insulation
problem, and a more stable insula-
tion may be required to correct it. If
theridging occurs in a two-layer sys-
tem, more space between the insula-
tion boards is required.

If a ridge involves all plies, it is
usually stiff and will not puncture. I
prefer to leave stiff ridges if they do
not inhibit drainage. If necessary,
surfacing over the ridge can be re-
moved and reinforcement plies in-



stalled. To resurface a ridge, use
steep asphalt.

Punctures are caused by foot traf-
fic, workers' tools, debris or hail.
Unless the membrane is complete-
ly penetrated, a puncture may not
produce immediate leakage. How-
ever, a puncture that penetrates one
or two plies will eventually cause
problems. The bitumen will crack at
the puncture, allowing the mem-
brane to absorb moisture and age.
Years after the first puncture, when
all of the membrane’s plies have de-
teriorated, a leak may occur.

To avoid this problem, the roof
must be checked periodically. The
problem is more prevalent but easier
to recognize on smooth-surfaced
roofs. With aggregate surfacing,
puncturesare less likely but very dif-
ficult to spot.

As a further precaution against
punctures, building maintenance
personnel should be familiar with
the damage roof traffic can cause.

Punctures occur frequently in
loose flashings. Although all specs
call for tight flashing installations,
flashings don’t stay tight. Mem-
brane contraction and wall move-
ment can pull flashings loose.

Blisters are also susceptible to
punctures. The problem is aggravat-
ed whentrafficisallowed ontheroof
in cold weather. In the winter, when
the membrane over a blister is brit-
tle, the blister is especially vulnera-
ble to roof traffic damage. All blister
locations should be marked so that
they can be avoided.

Debris may puncture the mem-
brane when the wind moves it
around or it is dropped by careless
workers. To be safe, a roof should be
free from tree limbs and planks and
should not used for storage.

Mechanical equipment installed
after the roof invariably cause punc-
tures. Often, the damage does not
appear until later. Trained observers
should mark equipment penetra-
tions for future inspection. When
rooftop mechanical equipment isre-
paired, plywood should be laid on
theroofasaworking platform. Walk-

ways built into the roof system can
also prevent traffic damage.

Thefirstrule for puncturerepairis
to check for wet insulation. A mois-
ture-laden piece of insulation or
membrane should be removed.
Flashing punctures can be repaired
with trowel-applied materials and
reinforcement. Because damage of-
ten occurs very low on the flashing,
aggregate may have to be removed.
Feather all patching materials to re-
move ledges.

The roof membrane must be
patched with materials similarto the

flashing problem. The solution is an
expansion-flashing detail to elimi-
nate longitudinal flashing strain.
The expansion flashing must be
combined with a tight-fitting metal
counterflashing not attached to the
base flashing.

A sub-flashing must be attached
to the wall at the top of the blocking
to waterproof the base flashing. Vi-
nyl and adhesives work well for
this purpose. This type of detail
must be used where precast concrete
units form parapets because the
flashing’s top cannot be mechani-
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Too often, the top of the base flashing is
left exposed, and when snow and rain
enter behind the counterflashing it
infiltrates the base flashing as well.

existing roof’s materials. The repairs
always require aggregate removal.

BUR flashings may require more
extensive maintenance and repair
than any other roof component.
They receive the most stress and are
subjected to the most abuse. While a
contractor can’t eliminate the stress
without expansion flashings, he can
allow for building and membrane
movement by installing metal reg-
lets and counterflashings.

Building movement is recognized
by tenting at the flashing base,
where the membrane pulls it from
the cant strip. Diagonal tenting in-
dicates the wall and the membrane
are moving in opposite directions.
Counterflashings contend with
building movement by flashing the
flashing. I recommend extending
the counterflashing down to the roof
line.

Even with the counterflashing,
thebaseflashing mustbe watertight.
Too often, thetop ofthe base flashing
is left exposed, and when snow and
rain enter behind the counterflash-
ing they are able to infiltrate the base
flashing as well.

Diagonal wrinkles are a common

cally attached.

It is necessary to mechanically at-
tach the flashing’s top whenever
possible. The mechanical fasteners
resist the flashing’s pulling and sag-
ging. Flashings facing the sun,
which are the most susceptible to
high heatbuildup and sagging, need
a reflective coating for further
protection.

A badly sagging flashing must be
removed before replacement flash-
ing is installed. Replacement is not
necessary when slippage has been
less severe; the flashing’s top can be
re-anchored and resealed. Mastic
and reinforced mesh are the most
common sealing materials. Metal or
plastic bars can be anchored into a
dense substrate to hold the flashings
in place.

Metal gravel stops and gutters,
while not recommended, are some-
times used because they're cheap.
Joint problems are inevitable with
the metal-to-roof connections, how-
ever, and araised-edge detail may be
a better choice. When metal gravel
stops and gutters are used, there are

continued on following page
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BUR repair

continued

several techniques that will mini-
mize problems:

B Make sure all membrane plies are
laid before accessory installation.

B Lay flanges in a heavy bed of roof
mastic and nail them closely on
3-inch centers.

B Drive caulk into the joint of the
gravel stop. I prefer a metal caulk
to a mastic for this purpose.

B Use the more resilient mastic to
prime the flange.

B Apply the felt flashing strips in
bitumen.

B Seal the raw felt edge along the
vertical rise with mastic.

B Raise gravel stops above the wa-
terline where possible.

Use the same techniques to repair
leaking gravel or gutter joints.

Flashings at roof membrane pene-
trations are susceptible to leaks and
should be inspected periodically.
Watch for flashing damage caused
by roofing system movements. Oth-
er problems to look for are lead
flanges around plumbing vents
damaged by the vent’s movements
and rain hoods distorted by winds.

Pitch pan flashing penetrations
are another major problem source
and require constant maintenance.
The penetration expands and con-
tracts, exerting pressure on the wa-
terproofing. Rain hoods clamped to
pipe penetrations and crowned mas-
ticwill protect pitch pansfrom mois-
ture, but it might be better to flash
the penetration without pitch pans.
The NRCA Manual contains several
superior flashing details.

Excessive ponding will damage a
roof system and make repairs diffi-
cult. To eliminate ponding, a new
drain should be installed in the cen-
ter of the spans where structural de-
flection is greatest. This provides a
natural slopetothe drain. Horizontal
feeders can bring water back to the
original leader.

Minor ponding is nothing to wor-
ry about. The roofing industry has
worked so hard for adequate drain-
agethatitsometimes goes overboard
in its concern about ponding, espe-

34— August 1984/Roofing Spec

The biggest fallacy

in the construction
industry is
that masonry is

waterproof.
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cially in retrofits. If the original roof
is25yearsold, aslope-to-drainretro-
fit may not be essential. If the roof is
five years old, a slope-to-drain retro-
fit may be a good idea.

Alligatoring may be a problem for
a smooth-surfaced roof, especially if
excess roofing asphalt has been ap-
plied. The membrane may require
resurfacing during its lifetime. If as-
phaltisused asarecoating, it should
be applied in very thin hot-mop-
pings. Cold materials may be better
for an alligatored surface, but they
are more expensive. Emulsions
seem to work the best, but they must
be applied above freezing tempera-
tures and allowed to cure before they
are subjected to bad weather.

Aggregate-surfaced roofs general-
ly don’t require resurfacing except
in spot locations such as wind cor-
ners. Regraveling with bitumen re-
quiresaclean substrate foradhesion.
Thenew bitumen should contactthe
existing bitumen and not the aggre-
gate. This may require spudding the
gravel at these locations. Removal of
aggregate for entire roof regraveling
is not recommended; the danger of
membrane damage during spud-
ding is too great.

Resaturants must be used with
caution. As long as the contractor
considers the resaturant a coating,
can afford it and can clean the roof
thoroughly, a resaturant’s use is ac-
ceptable. The contractor who be-
lieves the resaturant will penetrate
the membrane, soften it and bring
back its original properties should
forget about using it.

When searching for sources of wa-
ter infiltration, the contractor should

not forget otherbuilding components.
Walls, windows and doors should be
inspected periodically.

Major wall cracks probably indi-
cate structural movement. Expan-
sion joint installation through the
crack location will alleviate the
stress. Minor cracks should be
caulked. More water infiltrates
through minor wall cracking than
through major cracking due to capil-
lary action. Only wind-driven water
enters a wide crack.

The biggest fallacy in the con-
struction industry is that masonry
is waterproof. Even heavyweight,
poured concrete will absorb mois-
ture. And, as this water freezes and
expands, it can cause extensive dam-
age. No masonry should be subject-
ed to standing water.

A precast concrete wall contains
several possible moisture paths.
When water enters the wall it can
corrode the reinforcing steel. Once
this starts, destruction is inevitable.
Bricks spall or effloresce with mois-
ture entry.

I believe that all masonry should
be waterproofed with a penetrating
material unaffected by ultraviolet
light. Because the waterproofing
can’t be inspected periodically, the
material should have proven dura-
bility. A very small number of the
available waterproofers qualify.

Windows and window flashings
should also be inspected periodical-
ly. Glazing is particularly suscepti-
ble to deterioration because of its
glass-bonding requirements. The
windows' metal-to-masonry or met-
al-to-metal connections are subject
to differential thermal movements.
The joints must be caulked with ma-
terial that can withstand the stresses
this creates.

With these hints and techniques
contractors can help building own-
ers obtain full and useful lives from
their roofs. With proper mainte-
nance and repair a built-up roof can
withstand the heat, cold and humid-
ity of both the natural exterior envi-
ronment and the controlled interior

environment.
(5] L]
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Don’t get soaked

CNA offers practical
guidelines for avoiding

water-damage claims

Roofing contractors experience
more water-damage property
claims than necessary. A review of
insurance company records reveals
63 percent of all general liability
claims involve water.

Effective job-site controls can re-
duce the number of these claims. To
help contractors institute protective
measures, the NRCA Insurance Com-
mittee and CNA Insurance Co. have
developed a water-damage safety
program based on actual cases. As
part of this program, NRCA sent the
booklet “Practical Guidelines to Con-
trol Water Damage” to its contractor
members and has made additional
copies available from its Chicago
headquarters.

The program outlines water-dam-
age safety responsibilities for all
phases of a roofing job. Management
can lay the groundwork for this pro-
gram by preparing and disseminat-
ing company rules—with minimum
water-damage safety guidelines in-
cluded—to its employees. These
rules should become familiar to
everyone working for the company.
By monitoring job-sites, especially
during reroofing jobs, management
can insure that company rules are be-
ing followed.

Another essential foundation for
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Effective job-site
controls can keep
you—and your
customers—
covered.

the program is the availability and
use of the equipment and materials
needed to protect roofs and building
contents from water damage.

An effective water-damage pro-
grambeginsatajob’splanning stage.
During the job’s initial estimate/sur-
vey, the program suggeststhe use ofa
written inspection checklist. Also,
any pre-existing external or internal
building damage, particularly if it
was caused by water, should be pho-
tographed at this time.

On the job, water-damage preven-
tion becomes the supervisor’s re-
sponsibility. Before the actual work
begins, the supervisor should un-
derstand all potential water-damage
problems. As the job progresses, the
supervisor should be present during
critical stages of installation, main-
tenance or repair.

The supervisor should inspect
roof tear-off work every evening and
after weekends to make sure it is
watertight. Tear-off work should be
completed and all exposed areastied
off at the end of each day.

Whenrain is predicted, the super-
visor and crew should be ready to
protectthejob-site. Work that cannot
be completed or properly protected
should not be started. The crew
should not attempt roof tear-off



work if showers threaten. During
and after a rain, the job-site should
be inspected for water infiltration.

Once the work is completed, the
supervisor and owner or owner’s
agent should inspect the entire job
and record their evaluations on an
inspection checklist.

A contractor’s representative
should also inspect a roof during and
after the first rainfall following in-
stallation or repair. This is not time-
consuming and builds customer
goodwill and satisfaction.

CNA urges contractors to review
the NRCA guidelines for more com-
prehensive information and then
implement a formal water-damage-
control program.

While the safety program may
help contractors avoid water-dam-
age problems, there are still some
questionsremaining about the prop-
er actions to take if water damage
occurs.

What weather-related, water- or ice-
damage claimsare typically covered
by an NRCA member’s insurance?

There are four potential areas of
coverage available to the roofing
contractor that may apply to such
losses:

B The operations-premises section
of the roofing contractor’s com-
prehensive general liability poli-
cy can defend the contractor from
property-damage claims during
construction. This policy will not
cover damage to the roof itself.

B A builder’srisk policy or installa-
tion floater policy may insure the
roof during construction. This de-
pends on the specific policy form
used; such coverage may exclude

water damage or be subject to a
deductible.

B The completed operations sec-
tion of the roofing contractor’s
comprehensive general liability
policy can defend the contractor
against property-damage claims
following roof completion. This
coverage also does not apply to
roof damage.

B Theroofing contractor’sumbrella

excess liability policy would cov-
er claims beyond the limits of the
comprehensive general liability
policy.
How can the roofing contractor be
sure that one or more of these cover-
ages apply?

That can only be determined by
examining the specific insurance
policies in force. The builder’s risk
or installation floater policy would
have to be a broadly drafted all-risk
type to cover construction-related
damage.

Will contractor coverage under one
of these policies keep the property
owner happy after the work is
completed?

No, the property owner may seek
relief from damages that the contrac-
tor’s insurer may say were not the
contractor’s fault. In this case, the
owner would not be able to collect
from the contractor’s insurance.

Will the owner’s permanent proper-
ty insurance cover this damage?

Some owners will be protected by
their property insurance. It depends
on the specific policy wording. Even
where such first-party property in-
surance isavailable, itisnot unusual
for the owner’s insurer to attempt to
recover its loss from the roofing con-

reported to the comprehensive gen-
eral liability insurer.

If the claimed damages exceed
primary policy limits, the umbrella
excess liability insurer should be
contacted.

The contractor should consult his
insurance representative and legal
counsel whenever he has questions

More coverage available

A new coverage, available through
the NRCA-sponsored program, reim-
burses the insured for 90 percent of
normal and customary labor and ma-
terial costs incurred replacing in-
stalled roofing damaged by the in-
sured’s negligence. This special
endorsement is added to the compre-
hensive general liability policy. The
annual aggregate limit of liability is
$25,000, with a $250 deductible per
occurrence.

A hypothetical case can illustrate
how this coverage protects the con-
tractor. During the course ofaroofin-
stallation, a fire breaks out, causing
$8,000 worth of damage to the in-
stalled roofing. If the fire was caused
by the contractor’s negligence, the
insurance will pay all but $250 of the
labor and materials needed to re-
place the roof.

It is important to remember that
the contractor must be negligent for
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CNA urges contractors to review NRCA
guidelines and then implement a formal
water-damage control program.

tractor if the insurer believes the
contractor was negligent.

What should a roofing contractor
do when presented with a water-
damage claim?

If the damage occurred during
construction, the contractor should
report the claim immediately to his
builder’s risk or installation floater
and comprehensive general liability
insurer.

If the damage occurred after com-
pletion of work, the claim should be

this coverage to apply. Some acci-
dents, such as those caused by in-
clement weather, would not be cov-
ered because the contractor would
not be legally negligent.

This protection is beyond what is
normally available in the insurance
marketplace. CNA can provide this
type of coverage. Interested contrac-
tors should get in touch with Walter
Derk or Dick Lietz at Fred S. James &
Co., 230 W. Monroe St., Chicago,

111. 60606. S8
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Zamrzla: “we did not need
a third party to achieve our goals”

Jhnn Zamrzl , Western Pacif Rofiﬁg r.

Western Pacific is the out-
growth of a small family-
owned roofing company that began
in 1949. During its early years of op-
eration and up until 1977 it operated
as a signatory firm. Its employees
were members of a union and the
company competed in a market that
historically had a blend of both
union and non-union contractors.

During the 1970s, we heard new
terms such as open shop, double-
breasted and merit shop. Roofing
contracting decreased while non-
union work increased. Union con-
tracts escalated wages and fringes
faster than any cost of living index.
We experienced increasing work
rule restraints as a union contractor,
and at the same time, we felt the
growing concern from our clients to
hold down costs.

Ourfirm decided that we could no
longer pass on the added costs of be-
ing union to the marketplace. Our
firm was competing less and less ef-
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fectively with non-union contractors
on re-cover projects and we were los-
ing out on new construction as well.

We carefully and thoroughly con-
sidered the direction we wanted to
go in the reroofing market. Our re-
view included discussions with key
employees. We discovered that good
employees resented working along-
side non-productive workers and/or
workers that did not hold a high re-
gard fortheir work or take pride in it.

What surfaced was that good ap-
plicators could not justify in their
own minds why questionable em-
ployees in like categories of experi-
ence received the same rate of pay
and benefits. Good mechanics want-
ed to be compensated on their own
merits, performances, qualifications
and track records. Key employees
and management had the same phi-
losophy and we did not need a third
party to help us achieve our goals.

Management investigated the ABC
Merit Shop philosophy. We found
that for the most part we agreed with
them. The company and manage-
ment wanted to provide a proper
working environment, a chance for
personal growth and satisfaction,
good wages and benefits and the op-
portunity to grow and improve
ourselves.

In 1977, we made a choice to disas-
sociate from any union and operate
under the Merit Shop philosophy.
We found that change is never easy
or without problems. From 1977 un-
til late 1983, we learned a great deal
about labor law, labor attorneys, the
National Labor Relations Board,
Health and Welfare plans, with-
drawal liability under ERFISA, the
Ninth District Court of Appeals,
Supreme Court decisions and our
rights in general to make lawful
management decisions in these

United States of America. Truly an
educational process that we had
never envisioned.

We counted on one thing to bring
us through besides our own forti-
tude—good people. Keeping good
people, adding good people and
developing better people was not
only our goal, but would be our most
important asset.

We have had no problems at all
perfecting our application of con-
ventional roofing systems while
looking for the best new and uncon-
ventional systems. Our commitment
to be full service contractors re-
quired that we employ and train top
people.

We have accepted the fact that we
must train our own forces, an en-
deavor that most likely will never
end. As we grow, this training proc-
ess will become a larger financial
commitment.

As we moved into new systems,
such asmodified bitumens and metal
roofing systems, our commitment
to training paid off. We don’t take a
back seat to anyone when it comes
to having well-trained, qualified
craftsmen.

Although we do not focus on gov-
ernment-funded work we dobid and
perform on jobs that come under
Davis-Bacon. This antiquated law
drives up government construction
costs and also creates problems for
the merit/open shop contractor. Pre-
vailing wages in ourradius of opera-
tion are higher than we would ex-
pect to pay.

We believe this law is not represen-
tative of the majority. For our firm and
its employees, Davis-Bacon inflates
the cost of our subcontract, does noth-
ing to improve the quality of the

continued on following page
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Carlson: “the Union protects our
market area and acts as watchdog”

arlson Roofing Co., Rockford,

I1l. has been involved in a col-
lective bargaining agreement for as
long as I can remember. The fact that
the number of our Local was 6 is
some indication of how long it has
been organized. The Union was
formed about 1935.

Isaid “was”’ number 6 because this
Local was recently merged with
Roofers Local Number 11, which
covers a much larger geographic
area, including Chicago, Joliet and
Aurora, I1l. The merger, which was
ordered by the International Union,
was effective on Jan. 11, 1984. The
workers continued to operate under
the existing agreement until it ex-
pired on May 31, 1984.

Beginning June 1, we became party
to the collective bargaining agree-
ment that was negotiated one year
ago between the Chicago Roofing
Contractors Association and Roofers
Local Number 11. This contract runs
for another two years.

There were a few fundamental dif-
ferences between the old and the new
contract. Asis usually the case when
a contract is renegotiated, the new
contract will cost the company more
in direct out-of-pocket expenses.
Some contract changes could benefit
the contractors, but this remains to be
proven over the next two years. One
advantage is the larger geographical
area the Local includes. This will al-
low more flexibility and travel free-
dom within this area.

Despite all the lip service to the
contrary, there are some advantages
to being a union shop contractor.
Usually a consistent and experi-
enced labor force is available from
the Union. This can be beneficial
when more peopleare needed quick-
ly to meet project deadlines. Like
most other contractors, we have a

base group of people that work with
us all the time. During the work sea-
son’s peak, we are able to tap the re-
sources of the Union for additional
experienced roofers. Also, when
traveling into other areas (with dif-
ferent Union locals) we can hire ex-
perienced men and women to work
for the duration of the project.

Most unions have apprenticeship
and training programs that teach the
basics to people just starting out in
the trade. The classroom experience
works hand-in-hand with on-the-job
training to provide a well-rounded
education to these beginners. Most
apprenticeship programs also offer
refresher courses for journeymen
and foremen to help keep them up to
date on new techniques and indus-
try changes.

Having a labor contract means
having a clear-cut labor policy and
structure. It generally means that ev-
eryone understands the scope of his
work and the benefits he will derive
from working with the company. It
does not mean that problems won'’t
develop. But if and when they do
there will be a precise way of hand-
ling the situations.

The Union provides a widespread
support group to promote profes-
sionalism and confidence in the in-
dustry. The Union helps protect our
market area and acts as a watchdog
by patrolling the area and making
customers aware of contractors and
groups that might not be capable of
providing quality services. It has an
interest in the longevity of union
contractors and will promote the ad-
vantages of working with them.

Most disadvantages are not neces-
sarily unique to union contractors.
But they are probably more common
in union situations because bargain-
ing group members are more closely

o

Larry Carlson, Carlson RéofingCo., Inc.

attuned to the labor laws and the
National Labor Relations Board’s
function. In other words, non-union
contractors might find it easier to
pull the wool over the eyes of their
employees.

T R A O 7 S W R s SR
Having a labor
contract means
having a clear-cut
policy.

The biggest disadvantage we have
right now is the high union wage
rate. This is very typical of unions
across the country; many have
priced themselves right out of the
market. There are plenty of job open-
ings for roofers at $8 per hour and

continued on following page
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continued

Zamrzla

Carlson

continued

finished product and only confuses the workers by, in ef-
fect, paying them a bonus for working on these projects.

The bottom line is that the law is requiring our firm
(and all others) to pay minimum “superwages” on fed-
erally funded projects that we don’t pay on private pro-
jects. We would prefer that Davis-Bacon be removed
from the books and the savings be used to create more
construction for our company to compete for.

Today, we can bid most any project as an open shop
merit contractor. We have had the good fortunetobeina
growing market where open shop construction has
been increasing its market share.

Management cannot blame everything on labor. Each
company must carefully considerits future and not nec-
essarily make changes for the sake of change. However,
we should recognize the fact that we often fail to see the
need for changes and we must accept the responsibility
to make and manage such decisions when necessary.

Forourfirm, we seeabrightand vigorous future since
the shakeout occurred. The best is not behind us. The
best is yet to come. $e9

continued

a few available for $14 per hour. But there are fewer
openings for roofers at $20 per hour, the union scale to-
day. This makes it exceedingly difficult to compete in
the marketplace with companies that pay their employ-
ees much less. This should not be construed to mean
that the men don’t earn their wages. Roofing work is
hard work and calls for strong, capable people, but the
wage scale must conform to the law of supply and de-
mand for us to survive.

Thisisnotas greataproblem for work that is subject to
the provisions of Davis-Bacon (which requires payment
of the “prevailing wage”). The prevailing wage in most
areas is identical to union scale. This could be a big
probleminthe future if the prevailing wage for ourtrade
isreduced to something less than union scale.

It's possible to debate the pros and cons of unions and
unionism, but probably the more important question to
ask is, “Are unions really necessary?” I think that de-
pends on each individual company and the employees
in the company. Some need unions, others don’t. It can
be as simple as that. S8
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404-522-7060
Toll Free 1-800-241-2570

MOST COMPLETE ROOFER’S
STOCK IN THE SOUTHEAST

e GARLOCK'S FULL LINE—SWEDE
Kettles & “On-Deck” Equipment

e TARZAN complete line of roofer’s
mops, yarns and handles

e Vacuum Engineering Roof Vacuum

e Liquid Asphalt Systems tankers, yard
storage & job tanks

e Smith Hoist, Clearfield & Garlock
Conveyors, R & G Hoists

e “Power Claw” Roof Remover, JET
SPRAY, Louisville Ladders

e E.S., ZONOLITE, SIMPLEX, FEDERAL,
Lexsuco, E.G., Maze Nails

e Membrane, flashing, roof vents,

e Gloves, brooms, brushes, knives
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Why this magazine
and more than
1,000 others let us

go over their books
once ayeay.

Some magazines, we're sorry to say, keep their
readers undercover. They steadfastly refuse to let BPA
(Business Publications Audit of Circulation, Inc.) or any
other independent, not-for-profit organization audit their
circulation records.

On the other hand, over 1,000 publications (like this
one) belong to BPA. Once a year, BPA auditors examine
and verify the accuracy of our circulation records.

This audit provides the name, company, industry and
job title of every reader each publication reaches. The
information helps advertisers to determine if they are
saying the right thing to the right people in the right place.

It also helps somebody else important: you. Because
the more a publication and its advertisers know about you,
the better they can provide you with articles and
advertisements that meet your informational needs.

BPA. For readers it stands for meaningful information.
For advertisers it stands for meaningful readers. Business
Publications Audit of Circulation, Inc. v
360 Park Ave. So., New York, NY 10010. BPA

MEDIA INTELLIGENCE




On the Roof

eroofing the Los Angeles Sports

Arena, host to the 1984 Summer
Olympics, was an olympic feat in it-
self. “You just don’t find roofs much
bigger than this one,” says Gary
Scholten of Scholten Roofing Serv-
ice, specification developer for the
arena. “Ineeded a lightweight mem-
brane with good elongation and
strength.”

The obstacles presented by the
150,000-square-foot roof were over-
come with Du Pont “Reemay” poly-
ester. The reinforcing fabric is made
of 100 percent polyester filaments
bonded by heat and pressure. It is
twice as strong as fiber glass, 1,000
times more flexible and 20 times
more stretchable.

The membrane’s light weight
helped Scholten stay under the load-
bearing capacity of the arena.
“Reemay roofing fabric with cold
asphalt provided the toughness we
needed, along with excellent ther-

Nothing Man Made Is Perfect,

mal expansion characteristics and
light weight,” he said.

Scholten’s four-person crew re-
roofed the building in 20 days. After
cleaning and repairing the old roof
they resealed and reinforced the ex-
pansionjoints. Oncethe old roof sur-
face was prepared, a cold-asphalt
emulsion wasapplied atarate of five
to six gallons per square. The crew

rolled the membrane into this emul-
sion and another layer of emulsion
was applied over the assembly.
After letting the surface cure for
three weeks, the Scholten crew fin-
ished thejob withtwo layers of white
elastomeric coating. The reflective
surface will reduce heat absorption
and help moderate interior
temperatures. S® 3

T

*
4+
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Call or Wri(e For Information

Texas
Toll Free National

REEVES ROOFING EQUIPMENT CO., INC.
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Highest quality, energy-saving elastomeric
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George Washington; Gilbert Stuart; National Gallery of Art, Washington, D.C.

Would the winter he spent at Valley Forge have cost him
a promotion 1n your company?

For over three centuries citizen soldiers have  and raises are due. Our country’s future still

left their homes and jobs to defend America as depends upon our citizen soldiers. They depend

George Washington once did. They still do today. upon you, their employers, now.

They’re the members of the Guard and Reserve. Find out how you can support today’s Guard

Their readiness is vital to our defense. and Reserve. Write Employer Support, Arlington,
Be fair to them when their time comes to go VA 22209. Or call 800-336-4590.

on duty. Don’t penalize them when promotions Protect their future while they protect yours.

Q AQ
E EMPLOYER SUPPORT OF THE GUARD & RESERVE (m A Public Service of This Publication



Sound advice on roofing safety by the members of the National Roofing Contractors Association (NRCA).

Truck Ladder

“Adding a ladder to the side of your
dump truck will enable employees to
safely climb up into the truck bed,”
says Walter F Heinig, Beldon Roofing

& Remodeling, San Antonio, Texas. N
According to Heinig, workers often ;?;7;‘ 5. 1=
jump off the side of the truck and suffer Mo e
sprained ankles or back injuries. The B2

ladder will help eliminate those injuries el

by providing a safe and easy way to /

ascend and descend from the truck. |

Inexpensive angle iron was used to
make the ladder.

Walter F- Heinig
Beldon Roofing & Remodeling
San Antonio, Texas
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NRCA and the author(s) do not represent or warrant that these safety tips fully
comply with the law, insurance company requirements or recommendations
or the legal duties owed by employers to their employees and to the public.
The NRCA and the author(s) disclaim any responsibility for any injuries to

persons or property, or for any violation of applicable laws or regulations
which may result in use of, or reliance upon, the information and recommen-
dations contained herein.

National Crane is the largest
manufacturer of telescoping truck
cranes in the US.A

More Selection — 8 National

Cranes to choose to from.

More Horizontal Reach

More Lifting Capacity

140’ Vertical Height

Complete line of roofers access.
100% Rental applies to purchase
100% Financing Available

TRUCK
CRANE
SYSTEMS

Check #803 on Reader Service Card
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COMPARE US!

Jay Harrington

HARRINGTON ROOFING CO., INC., Kansas City, MO
1984 National 13 ton #666A W/42' Jib

118 max height on 1983 Ford LT8000

Rentals
Sales & Service
LIQUID ASPHALT SYSTEMS, INC.

2425 Jefferson
Kansas City, MO 64108 (816)474-0448



e
ROOFMASTER.

PRODUCTS COMPANY

We’ve got the right equzpment...

TRASH CHUTES

® Highest Quality 1 4 L/
UV Resistant 4

Material Available. MINI-MOPPER

e 36" or 48'" wide.

MOP MASTER

e 10 Gallon and 20 Gallon

EXTENDABLE
4 WHEEL TRAILERS

® One Ton Capacity ,
e Extends 10', 15" and more..

Tools...

And more... SILICONE RUBBER

SPECIAL TEAR-OFF e G e TIRE COVERS
SPADE * Available with WALL
* With Fiberglass Stockham TUBING
handle. .. Catawissa or Capitol Unions
® Wood handle )

also available.

Also...

e Mop Slesves

THE : Roller Mop Frames
FOLLOWTOOL | - joo NAIL
e Qutlasts a o Kettles
CARBIDE BLADES of brooms, | * 5P Systams S

Manufacturers & Distributors of Roofing Equipment - Tools & Accessorles

since 1953 ASK YOUR DISTRIBUTOR... OR CALL...
® 750 Monterey Pass Road Tele: 213/261-5122
Monterey Park, California 91754
Mailing Address: P.0. Box 63309

800/372-6409 (California, except 213/Area Code)
PRODUCTS COMPANY Los Angeles, California 90063 Telex:

800/421-6174 (Nationwide, except CA,AK,& HI)
298940 Roof ur

Check #809 on Reader Service Card



Coming Events

September 11-12

Roof Inspection Diagnosis & Repair
Roofing Industry Educational
Institute
New York, N.Y.

September 14

Update Seminar
Roofing Industry Educational
Institute
Chicago, lll.

September 14-16

Annual Convention
Associated Roofing Contractors
of the Bay Area Counties
Lake Tahoe, Nev.

September 15

Design & Specification of Roofing
Systems
Roofing Industry Educational
Institute
Chicago, lll.

September 18-21

Four-Day Roofing Technology
Seminar (Basic Course)
Roofing Industry Educational
Institute
Sacramento, Calif.

September 21
Rigid Urethane Foam Manufacturing
~ Process Variables
" Technomic Publishing Co., Inc.
Pittsburgh, Pa.

September 26-30

Annual Convention
Associated Roofing Contractors
of Maryland, Inc.
Loews Bermuda Beach, Bermuda

(For inclusion of events, address
all correspondence to:

Roofing Spec “Coming Events”
8600 Bryn Mawr Ave.,

Chicago, Ill. 60631).
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NRCA

Officers & Directors

NRCA OFFICERS

President

WAYNE |. MULLIS
Phoenix, Ariz.

Senior Vice President

ROBERT T. HARRISON
Greenville, S.C.

Vice Presidents—Two Years
LARRY CARLSON
Rockford, lIL.

CHARLES GRIFFITHS, JR.
Binghamton, N.Y.

DONALD MCNAMARA
Milwaukee, Wis.

Vice Presidents—One Year

JOHN CARRUTH, JR.
Miami, Fla.

ZACHARY L. ELLIS
Kenner, La.

MICHAEL PROMEN
Broadview, ll.

Immediate Past President
BURTON J. KARP
West Hartford, Conn.

BOARD OF DIRECTORS
Three Year Term
MICHAEL BELDON
San Antonio, Texas
ROBERT BELLITT
Broomfield, Colo.
MICHAEL BOWLING
Louisville, Ky.

JOHN L. BROWN, JR.
Delray Beach, Fla.

WILLIAM HAMLIN, JR.
Garner, N.C.

BENNETT HUTCHISON I
Atlanta, Ga.

VERNON LARSON
St. Paul Minn.

JOHN LLOYD
Uniontown, Pa.

Staft

Executive Vice President
FRED GOOD, CAE

Executive Director
WILLIAM GOOD, CAE

Executive Secretary
CONNIE LESSNER

Finance Secretary
SANDY HOSHELL

Technical Services

ROBERT LaCOSSE, CAE
Director

JEFF LOWINSKI
Manager

WILLIAM CULLEN
Research Associate

JOANNE WAWRZYNIAK
Secretary

National Roofing Listing
Service
NORMAN BULLOCK
Director

SUE BUCZKIEWICZ
Administrative Assistant

LYNN KEEFE
Secretary

BRUCE MARTIN
Woodinville, Wash.

JERRY STEED
Huntsville, Ala.

ANTHONY TARESCO
Baltimore, Md.

ROBERT THERRIEN
Kenne, N.H.

CYRIL TILSEN
Madison, Wis.

JOHN VAN WAGONER
Mclean, Va.

JOHN WRIGHT
Albuguergue, N.M.

Two Year Term
JOSEPH ADLER
Joliet, lll.
JOEDY BECKER
Pocatello, Idaho
GAYLORD BLUE
San Jose, Calif.

THOMAS E. BROWN, JR.

Detroit, Mich.
JOSEPH CASTRO
San Diego, Calif.
CHRISTOPHER CRONIN
Harvey, Il

THOMAS DRAKE
Winter Park, Fla.

WILLIAM T, FORT, JR.
Sumter, S.C.

JOHN HAUG
Phoenix, Ariz.

FRANK MANFREDONIA
Philadelphia, Pa.

JAMES MANSFIELD
Lyons, Iii.

JAMES MCBRADY, JR.
South Portland, Maine

MONTY MOORE
Seattle, Wash.

Meetings and Conventions
GALE KIESEL
Director

VANYA BOTTOREF
Manager

BEA McSHEFFREY
Coordinator

Education
ALAN GRAYSON
Director

- CHARLENELEO
Secretary

Administration
ROBERT McADAM
Director

BARBARA FALCO
Administrative Assistant
JOHN MEESE
Manager, Roofing
Service Center

_ PATTY VASILOPOULOS
Receptionist

SAM PIPER
Greenville, S.C.
HOLLIS PORCHER
Corpus Christi, Texas

ROGERSTEYER
Warren, Mich.

One Year Term

CHARLES BECHTEL
Dayton, Ohio

DONALD BOSNICK
Tacoma, Wash.

JON CASEAULT
East Weymouth, Mass.

ROBERT M. DALSIN
Minneapolis, Minn.

JOSEPH FICK
Baltimore, Md.

ROBERT FIRST
Lima, Ohio

OWEN HAMILTON
Lubbock, Texas

FRANK JENKINS
Miami, Fla.

MARTIN E. KELLER
Schnectady, N.Y.

P F. LADUKE, JR.
Detroit, Mich.

FRANK E. LAWSON, JR.
San Francisco, Calif.

GEORGE S. MOELLER
Kansas City, Mo.

- DON PARSONS, JR.
Des Moines, lowa
MARLIN POTTEIGER
York, Pa.
ANDY RADONICH
San Jose, Calif.

RICHARD ROSENOW
Chicago, Il

Member Services
PATRICIA APPLEHANS
Director

CARL GOOD
Manager

PATTY CLARK
Administrative Assistant

DINA BOTALLA
Secretary

Government Relations
KEN NYQUIST
Director

Communicationé
CHRISTINE NOLEN TAYLOR
Director

MARTIN EASTMAN
Editor

JODY ZIMMERMANN
Manager, Advertising Sales

JOAN KRIETE
Secretary




Now available from NRCA is the ] =
worker training program Application of the Icatlon
Built-up Roof: Felts and Surfacings. The
training package consists of a narrated
audiovisual presentation and companion
workbook specifically designed for train- o e
ing workers through in-house sessions in
the contractor’s shop. Itis intended to in-

|

troduce the roof mechanic to the basic B“Ilt- u
components of the hot built-up roof, fun-
damental BUR membrane design and
specifications, and critical application B
considerations and procedures. oo ™

The audiovisual program, available in
either slide/cassette or videotape format,
consists of 600 slides and 74-minute narra- Felts and
tion. It provides clear, step-by-step instruc-
tion in the application of bitumen, felts,
and surfacing material, including job -
set-up, equipment-handling, and safety u r aCI n s
considerations.

A comprehensive workbook contains

a complete outline of the program plus Contractors program can be earned using
quizzes, drills, and tests to gauge student  this program.
progress and aid in instruction. A com- For more information on the program,
plete instruction guide is also available. contact Alan Grayson, NRCA Director

Up to nine hours of credit toward the of Education, 8600 Bryn Mawr Ave.,

requirements of the Academy of Roofing Chicago, lll. 60631.

1 NATIONAL
w8 ROOFING

B
mw CONTRACTORS

ASSOCIATION

Check #814 on Reader Service Card
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Evanite offers Reading CE Werner Co. ARC offers free
brochure on service body catalog lists samples of its
battens totes the load ladder options products
The Permaglass Division Reading Body Works has A catalog describing Electro- The American Roofing Corp.

of Evanite Products Co. has
published an illustrated bro-
chure introducing Permaguard
surface-mounted battens for
single-ply, mechanically-at-
tached roofs.

Permaguard surface-mount-
ed battens provide a light-weight
attachment system for build-
ings that cannot support the
weight of ballasted single-ply,
according to the company. The
battens are made from a syn-
thetic and natural rubber that is
compatible with most single-ply
membranes.

The brochure describing the
system outlines step-by-step
instructions for installation on
new or existing roofs. Complete
product packaging and ship-
ping options are also included.

The brochure and other
product information, including
price and delivery details, are
available from Permaglass.

Check #198 on Reader Service Card

developed a new, downsized
CE service body to allow
heavier loads on a mid-sized
chassis.

The CE body is built of alumi-
num and weighs 635 pounds.

It can carry a payload of more
than a half ton on a 4,600-GVW
chassis.

The body has seven com-
partments, each accessible
from the outside, for tools and
parts storage. Each compart-
ment contains shelves and ad-
justable dividers. The interior
cargo area is accessible from
both side and rear openings.

All compartment doors are
weathertight and secured by
heavy-duty locks with cylinders
guaranteed to the original own-
er for the life of the body.

The body itself is built on an
understructure of multiple alu-
minum channels that have
been braced and reinforced at
critical stress points. The body
panels are electrically welded
into a single unit.

A rear step bumper and an
overhead ladder rack are also
available from the manufacturer.

Check #199 on Reader Service Card

Master non-conductive fiber
glass ladders, accessories and
options is being offered by R.D.
Werner Co., Inc.

The 16-page color catalog
lists and illustrates the Werner
line of step, extension, platform,
combination and special-pur-
pose fiber glass ladders. An
assortment of ladder accesso-
ries, including ladder guards, V-
rung Kits, cable hook kits and
pole lash kits is also detailed.

In addition, the catalog con-
tains a number of factory-in-
stalled options such as a
double-pulley and rope, an ad-
justable ladder leveler and
swivel-top V-rungs.

Some changes that have
been made to the Werner line
are described in detail in the
publication. A special two-page
section deals with Werner
specifications, providing data
on maintenance, refinishing
and repair procedures and
guidelines for replacement.

The catalog may be ordered
from R.D. Werner.

Check #200 on Reader Service Card

(ARC) is offering free samples
of its modified bitumen mem-
branes to contractors, archi-
tects and owners.

ARC produces three types of
membranes composed of bitu-
men and polypropylene resins
with a reinforcement core of
polyester. ARC Premium is
plain-surfaced, ARC Granular
has a mineral protective coat-
ing and ARC Aluminum is rein-
forced with a fiber glass mat
and is bonded to embossed
aluminum foil.

To obtain the samples, con-
tact ARC.

Check #201 on Reader Service Card
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Strong are the ties | Henry compound | Tru-Fast Rail-Guard
that bond with designed for roof introduces meets OSHA
Norton Co. flashings fastening tool requirements

The Norton Co. has intro-
duced a product that improves
bonding strength and quick-
stick where adhesion may be a
problem.

Tite-R-Bond adhesion pro-
moters are designed for acrylic,
pressure-sensitive adhesives,
enhancing bonding where the
chemical nature of the substrate
resists adhesion. Tite-R-Bond
also helps materials cling to
irregular or curved surfaces
and adds extra resistance to
the penetrating action of clean-
ing agents.

The product is a free-flowing
liquid that flash dries in 60 sec-
onds. ltis available in three
types: for general use, with flu-
orescent dye for detection un-
der black light and for use with
polyethylene or polypropolene
surfaces. All three types are
available in one-gallon, five-
gallon and 55-gallon units.

Tite-R-Bond is compatible
with all Norton sealants and
mounting products. More infor-
mation on the product is availa-
ble from the manufacturer.

Check #202 on Reader Service Card

The Henry Co. has an-
nounced the development of
a new flashing compound.

Henry #207 is a blend of as-
phalt, inert fibers and petrole-
um solvents. It is designed for
use in bonding and sealing roof
flashings. The compound may
also be used for sealing around
roof drains and scuppers, vent
pipes, air conditioning units, air
ducts and chimneys.

For information on Henry
#207, contact a Henry distribu-
tor or the Henry Co.

Check #203 on Reader Service Card

FLASHING
GOMPOUND

AUHDR: COMBUSTIOLE

LB OALLONG (82a L

A new roof deck insulation
fastening tool has been intro-
duced by the Tru-Fast Corp.
The Tru-Drive Model 101 is
compatible with virtually all
power screwdrivers and
weighs 67/ pounds. An opera-
tor using the tool can feed and
drive screws standing up.

The Model 101 features posi-
tive action jaws and an O-ring
assembly for smooth operation,
Oilite bearings in the drive
shaft, a lock-in screw depth
adjustment and a rust and cor-
rosion-resistant finish. The de-
sign allows for fast removal of
the nose piece and assures
correct alignment when the
unit is reassembled.

Complete information on
the tool is available from the
Tru-Fast Corp.

Check #204 on Reader Service Card

A portable guard rail system
has been developed by Ameri-
can Abrasive Metals. The sys-
tem, Rail-Guard 200, is the only
portable guard rail system that
meets OSHA requirements for
both permanent and temporary
industrial guard rails.

The system permits two un-
skilled workers to set up 250
feet of railing in one hour. The
portable railing is completely
free-standing and requires no
fasteners or holes in the floor
for support. The system is
capable of supporting a 200-
pound worker.

More information on Rail-
Guard 200 is available from the
manufacturer.

Check #205 on Reader Service Card
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Kenergy Corp.
guarantees
skylight system

The Kenergy Corp. has de-
veloped an integrated structur-
al cluster skylight system for
use in commercial, industrial
and institutional buildings.

The cluster skylight system
is custom made to fit modular-
size openings with all structural
supports in place. Designed,
manufactured and installed by
Kenergy, it is guaranteed against
breakage for five years.

Three skylight shapes are
available for use in the system:
a free-form dome, a hyperbolic
parabaloid and a pyramid. All
are constructed from high-im-
pact polycarbonate plastic with
multiple insulating layers. The
outer surfaces of the skylights
are treated with Ken-Guard
solar protective coating, which
helps prevent hazing and
screens out 96.5 percent of
the sun’s untraviolet rays.

The cluster system incor-
porate Kenergy’s FRP (fiber
glass-reinforced plastic) curb.
The one-piece curb is designed
for rapid installation and pro-
vides zero air infiltration and an
R-rating of up to 61 in the system.

For more information on the
cluster skylight system, contact
the Kenergy Corp.

Check #206 on Reader Service Card

Rohm and Haas
prints mastic
testing brochure

A brochure that describes
the testing procedures used to
evaluate liquid-applied elasto-
meric roof mastics has been
published by Rohm and Haas
Co., supplier of acrylic poly-
mers to the elastomeric roof
mastic industry.

The brochure, “Roof Mastic
Test Procedures,” gives de-
tailed descriptions of the test-
ing procedures developed by
Rohm and Haas Research
Laboratories and includes pho-
tographs of the testing equip-
ment used in the evaluations.
This is the first test-methods
brochure designed specifically
for roof mastics.

Copies of the brochure are
available from Rohm and Haas
technical representation or
directly from the company.

Check #207 on Reader Service Card
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Composite by
Tectum includes
three layers

A roof deck composite
approved for single-ply roofs
has been introduced by
Tectum, Inc.

Called Tectum lll, the com-
posite consists of three layers.
The top layer is constructed
of waferboard and provides a
nailable surface. The center
layer of Dow Styrofoam insula-
tion is available in various thick-
nesses, depending on the insu-
lation value desired. The bottom
layer of Tectum provides a ther-
mal barrier and sound absorp-
tion, as well as a finished interi-
or textured ceiling.

Tectum Ill weighs from 4-1/>
to 5 pounds per square foot,
depending on the thickness
used. It is available in 3-1/2-inch,
4-inch and 5-inch thicknesses
and in various widths and
lengths ranging from 60 inches
to 144 inches.

Additional information on
the product is available from
Tectum, Inc.

Check #208 on Reader Service Card

Bilco catalog
highlights its
LadderUp post

The Bilco Co. has made
available a catalog that gives
details and specifications for its
line of roof accessories. The
publication also contains infor-
mation on a new Bilco product,
the LadderUp safety post,
which is designed for use on
fixed ladders under access
hatches.

The catalog also includes
product information on such
items as roof scuttles, automat-
ic fire vents, floor and pit doors,
ceiling access doors and base-
ment doors.

The free Bilco catalog is
available from the company.

Check #209 on Reader Service Card
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Syenergy shows
who’s BOSS with
new method

A new mechanical plate
bonding system has been intro-
duced by Syenergy Methods, Inc.

The BOSS (Button On
Syenergy Single-ply) system
features a mechanical attach-
ment that does not penetrate
the single-ply EPDM membrane.
An 8-inch diameter base unit is
attached to the existing sub-
strate, and the rubber mem-
brane is pinned over the base
unit with a 3-1/2-inch diameter
locking washer. The system
eliminates the need for
adhering the sheet to the sub-
strate and requires no special
tools for installation.

While the BOSS system
eliminates the adhesive attach-
ment, it preserves the 4-foot
on-center fastening pattern of
Syenergy’s partially-adhered,
non-penetrating plate bonding
system. Extensive testing of the
BOSS system has recently
been completed by the
manufacturer.

Further information on the
system is available from
Syenergy, Inc.

Check #210 on Reader Service Card

Thomas Industries
develops lightest
air compressor

The lightest twin-tank air
compressor currently on the
market has been developed
by the Power Air Division of
Thomas Industries, Inc.

The Air-Pac T-2817 is the lat-
est addition to Thomas' line of
air compressors. It delivers up
to 3.4 CFM of air at 100 PSI.

The unit features oilless pis-
tons and operates on a stand-
ard 115 volt, 15 amp circuit.

Applications for the unit,
which weighs only 85 pounds,
range from air-driven nailer/
staplers to heavy-duty sand
blast tanks and tire chucks.

Contact the Power Air Divi-
sion of Thomas Industries for
more information.

Check #211 on Reader Service Card

Index makes
Testudo® available
in U.S.

Testudo® modified bitumen
membrane, a product of the
Index Co. has recently become
available inthe U. S.

The membrane may be torch-
applied or mopped into place
with hot ashpalt and carries a
10-year guarantee. It is availa-
ble with a smooth finish or
embedded granule surface.

The TechniCote Corp. is the
U.S. distributor of the product.

Check #212 on Reader Service Card

Lion introduces
asbestos-free
formulation

Lion Protective Coatings
has introduced two of its
products in asbestos-free
formulations.

The products, Nokorode
Seal Kote and Al-Kote, are
made from asphalts, filler and
solvents. These asbestos-free
coatings are used to protect
insulation at industrial sites
from moisture, chemical atmo-
spheres and abrasion. They
are also used to protect metal
and concrete structures from
corrosion and weathering.

Al-Kote is similar to Seal
Kote in its performance but has
a high aluminum pigment con-
tent for color and ultraviolet
light reflectance.

More information on these
products is available from Lion
Protective Coatings.

Check #213 on Reader Service Card
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Classified Ads

Place a classified ad in Roofing Spec for 50 cents per word. There is a
minimum charge of $20. Boxed or display advertisements are available in
the classified section for $40 perinch (one inch minimum). Ads using blind
boxes available at no additional charge to NRCA members; non-mem-
bers add $10 to total order. Send ad copy and payment to: Advertising
Manager, Roofing Spec, 8600 Bryn Mawr Ave., Chicago, lll., 60631

ROOFING SUPERINTENDENT
Roofing superintendent for architectural and roofing consulting firm. Min-
imum 10 years field and technical experience. Ex-rep or retired contractor
considered. C.B. Goldsmith & Associates, 13303 U.S. Highway 19 S.,
Clearwater, Fla. 33546, 813/536-0456.

ROOFING SALESMAN

Southern California Roofing Company, located in Los Angeles County,
established 1926, is in need of a roofing salesman thoroughly experi-
enced and successful in commercial, industrial and public works reroof-
ing sales. Only energetic self-starters who are interested in a profitable
and successful future through hard work should apply. Please send re-
sumeto: Harold R. Provin, C.E.O., Southern California Roofing Co., 9623
Imperial Highway, P O. Box 158, Downey, Calif. 90241, 213/803-5583.

ROOFER’S CRANE WANTED
Wanted, used 7- to 7'/>-ton roofer’s crane, height around 70 feet. Phone
715/659-5114. Ask for Leon.

ROOFING MANAGER
Successful roofing contractor wants to communicate only with the bestin
the business. Candidates must have very successful experiences in in-
dustrialand commercial reroofing sales. Opportunities available on West
Coast that are unique and lucrative. Send work history and objectives to
Speranza Management Consultants Co., 12 Johns Canyon Road, Rolling
Hills, Calif. 90274.

HYDRAULIC CRANES
BUCKET TRUCKS
A NEW RENTAL SERVICE

HOURLY DAILY WEEKLY MONTHLY RENTALS

FOR SALE
Hydraulic cranes, Aerial bucket trucks, digger
derricks—large inventory of used units in stock.

RUNNION EQUIPMENT COMPANY
7950 W. 47th St., Lyons (Chicago), Ill. 60534.
Collect calls accepted: 312/447-3169.

ROOF VACUUM HOSE FOR SALE

Flexible, lightweight hoses for roof vacuum applications. Hoses are a
proven success in the removal of pea gravel from the roof. Hose for vacu-
um machine to the roof is available in 4-in., 5-in. and 6-in. |.D. x 100-ft.
lengths. Styles 180AR, 220RS and 110CL. Whip Hoses 4-in. |.D. x 100-ft.
lengths. Styles 180BL or 155Gray. Hose is in stock forimmediate delivery.
We ship anywhere. For more information and pricing call 414/272-2141.
Milwaukee Rubber Products, Inc., 1117 N. Water St., R O. Box 92896, Mil-
waukee, Wis. 53202.

52—August 1984/Roofing Spec

COMPANIES WANTED
We have cash to buy roofing and sheet metal companies. They would
have sales of $1 million and some profit. Will tailor buyout to suit seller. All
responses kept confidential. Send replies to Box 7A, Roofing Spec, 8600
W. Bryn Mawr Ave., Chicago, lIl. 60631.

ROOFING SUPERINTENDENTS AND FOREMEN WANTED
Experience required in all phases of commercial and residential roofing.
Must have knowledge in areas of BUR and single-ply. Must have exten-
sive background in supervising men, materials, equipment and quality
control. Mustbe willingto relocate to San Antonio. Top salary; full benefits.
Send job experience or resume to 800 Wyoming, San Antonio, Texas
78203.

ROOFERS MART OF AMERICA

RMA is a new company recently organized to serve the roofing indus-
try. We are actively engaged in the establishment of a nationwide net-
work of roofing material and equipment distribution companies and
are seeking qualified individuals to help implement this exciting new
concept.

The ideal candidate will be skilled in all facets of managing a roofing
or building materials distribution operation and be adept at communi-
cating and teaching these skills to others.

For the right individual, we offer an attractive compensation pack-
age and an opportunity to get in on the ground floor of a concept that
just might be the most exciting thing to hit the roofing industry in years
...the Roofers Mart Concept.

For consideration and additional information, please send resume
and salary requirements in confidence to Roofers Mart of America,
Inc., 111 West Port Plaza, Suite 523, St. Louis, Mo. 63146. J

ROOFER’S CRANE FOR SALE
1974 Pettibone Hi Lift crane. 70 foot reach; pallet fork; Humpty Dumper
tear-off box; Cummins diesel engine. Excellent condition. $34,900. Call or
write Giuffre Bros. Cranes, Inc., 9770 S. Ridgeview Drive, Oak Creek, Wis
53154; 414/761-2300.

PERSONNEL WANTED

Roofingand waterproofing salesmen/estimators, management positions
(previous business owners preferred) and superintendents wanted.
Growing Florida and Texas commercial roofing and waterproofing com-
pany seeking experienced personnel in all phases of commercial and in-
dustrial reroofing (hot and cold process and single-ply needed). Excellent
opportunities for self-motivated individuals. Please send resume and sal-
ary requirements to Mr. Scott, 4420 N.W. 79th Ave., Miami, Fla. 33166.

MANUFACTURERS REPRESENTATIVE

Be a part of one of the fastest growing single-ply roofing manufacturers in
the country. Duro-Last Roofing, Inc., the only totally custom-engineered
roofing system, is seeking agents currently selling to roofing contractors, ar-
chitects and building ownersinthe New England area as well as Oklahoma,
Louisiana, Arizona, New Mexico and the Dakotas. Excellent growth poten-
tial. Please send resume and work history to Michael Gottron, national sales
manager, 525 Morley Drive, Saginaw, Mich. 48601.

HAVE VAC WILL TRAVEL
Gravel removal, roof cleaning service. Dry vacuum or high pressure wet
vacuum removal available. Serving the entire Southeastern and Central
states. Action Environmental, Inc; 813/961-6040.



NEw Structodek”

Roofing Substrate from U.S.G.

Overall best way to meet the advanced needs
of today’s single-ply systems!

Tough, rigid STRUCTODEK™wood fiber substrate is specifically designed to H Ballasted
work with the three major single-ply roofing systems. For some mighty solid System
reasons. Its asphalt coating produces an excellent moisture barrier. High B Adhered
compressive strength stands up to normal rooftop traffic. And true, square cuts Syster ©
speed installation. Cost-effective STRUCTODEK underlayment contains spe- S
cial water-resistant additives to reduce wicking. And superior surface char- B Mechanically Anchored
acteristics minimize adhesive penetration in adhered systems. Get specifics System

on the U.S.G. quality roofing substrate with service to match. Call your U.S.G.
representative. Or write to us at 101 S.Wacker Dr.,Chicago, IL 60606, Dept. #rS884.

WOOD FIBER DIVISION

UNITED STATES GYPSUM

©1984 United States Gypsum Check #812 on Reader Service Card BUILDING AMERICA




TECH
TALK

by Bob LaCosse, CAE, director of Technical Services
and Jeff Lowinski, manager of Technical Services

Test results on single-ply
moisture accumulation to be
reported at convention

Single-ply moisture

Moisture accumulation on the underside of EPDM
and PVC single-ply membranes is a problem encoun-
tered by numerous roofing contractors.

Manville Corp. recently completed laboratory tests
on various types of single-ply membranes to determine
the moisture problem’s cause. Plans are to report some
of the findings at NRCA’s 98th Annual Convention and
Exhibition, Feb. 10-13, in New Orleans.

“We’'ve been hearing complaints for a year,” says
NRCA Technical Director Bob LaCosse. “And in March,
we mailed letters to 30 PVC and EPDM manufacturers,
asking them to investigate the problem.”

LaCosse received responses from about half of the
manufacturers. Only Manville and two other compa-
nies are investigating this problem.

Two papers will address the moisture accumulation
problem at the Second International Symposium on
Roofing Technology, Sept. 18-20, 1985 in Gaithersburg,
Md.

The papersare: “Field Survey of Moisture Gain Behav-
ior Under Mechanically Fastened Single-Ply Roofs,” by
Rene Dupuis, Structural Research, Inc. and “Roof Con-
densation Computer Modeling of Elasto/Plastic Roof
Systems,” by Robert W. Walters, Manville Corp.

Single-ply manual

The NRCA Single-ply Committee will meet in June
to put the finishing touches on the Single-Ply Manual.
The draft will be presented to the NRCA Technical
Operating Committee (TOC) in July.

“We want to pull together as much material as possi-
ble for review by TOC,” says Technical Department
Manager Jeff Lowinski.

The only items missing on this mammoth undertak-
ing? “Illustrations, tolerances and some spec plates,”
Lowinski says.

FM data sheet

LaCosse convinced Factory Mutual to meet and dis-
cuss problems with the revised FM 1-29 data sheet,

54—August 1984/Roofing Spec

“Single-ply Membrane Roof Systems.” The July 25
meeting will emphasize policy matters and document
revision.

Coal tar overruns

The first phase of coal tar bitumen testing at Koppers’
Pennsylvania research facility has been completed.

Koppers’ representatives, LaCosse, NRCA Research
Associate Bill Cullen and Bob First, First Roofing Co.,
Lima, Ohio assisted in conducting the tests to deter-
mine the cause of frequent overruns.

LaCosse says that the hand-mopped bitumen field
test report will be available soon.

“We’ve also decided to go into a second phase of test-
ing, using mechanical equipment for bitumen applica-
tion,” he says. The second series of tests is targeted to
begin in August, according to LaCosse.

Air conditioning document

The fourth draft of Guidelines for Roof-Mounted Out-
door Air Conditioner Installations will be finalized in
August.

The NRCA, the Air Conditioner & Refrigeration Insti-
tute and the Sheet Metal & Air Conditioning Contractors
National Association collaborated on the document.
Committee members are optimistic for a fall publica-
tion date.

Hurricane Alicia

Lowinski will attend the two-day August conference,
“Alicia One Year Later,” in Galveston, Texas.

Sponsored by the American Society of Civil Engi-
neers, the conference will focus on the ability of build-
ings to withstand design-level winds.

Other topics include: needed modification to codes,
inspection procedures and design methods in coastal
areas susceptible to hurricanes. Three sessions on roof
and roof-related damage will be presented.

Steep roofing
The NRCA Steep Roofing Committee will begin work
on a metal roofing manual in July. S8



Why trust to luck, when you can trust in vpr‘oven hérfo»rm:mce?l '

Both Koppers and the professional
roofing contractors who apply our
built-up roofing and waterproofing
systems have survived 70 years of

‘new kids on the block’—a seem-
ingly never ending array of uncon-
ventional roofing materials. All
have one thing in common—none
have yet withstood the test of time.

Koppers coal tar built-up roofing

and waterproofing systems have!
They’re truly proven systems that
have been continuously and

_BWR

successfully used since 1915 by
professionals using proven applica-
tion techniques.

You benefit from the combination
of time-tested Koppers systems
and the expertise of professional
roofing contractors who have the
know-how to get the most out of the
systems. Roofing a building is a
complex job, why not trust it to the
people who have a proven record
of success.

For more information on
Koppers coal tar built-up roofing
and waterproofing systems use the
accompanying coupon.

Built-Up Roofing. A System Above The Rest.

Check #801 on Reader Service Card
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Send to:
Koppers Company, Inc.
Dept. 3A
1901 Koppers Building
Pittsburgh, PA 15219
[] Please have a Koppers representative
contact me.
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' (503) 753-1211 "
For UL-Classified asphalt,
call (800) 541-6230 -~ s
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